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Abstract

Scholars have paid little attention to the concept of demarketing in the
tourism sector. This research focuses on the concept and theory of
demarketing as a marketing strategy, a policy option, as well as a
promising management tool in tourism field in Egypt. The study argues
that demarketing has been unconsciously used in Egyptian tourist
activities without full recognition or appreciation of its merit as an
effective marketing and/or management tool. Statistics of tourism traffics
are used to demonstrate an aspect of the mass tourism in Egypt.
Furthermore, interviews are conducted with academics and experts to
assess the suggested demarketing strategy, which can be used to demarket
some Egyptian tourist products to encourage other products, decrease the
pressure of the mass tourism, and simultaneously remarket it to attract
the higher yielding markets.
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Introduction

Destinations increasingly perceived as being in competition. Moreover,
this competition is being intensified (Van den Berg and Braun, 1999;
Ward and Gold, 1994). This necessitated that destinations should develop
diverse tourist products and non-traditional marketing strategies.
Destination identity and personality has always been an important
element of place marketing (Short and Kim, 1998). However, a direct
result of distinctive competition is that many destinations only focus in
their marketing strategies on new tourist products, in other words, they re-
image themselves. Avraham (2000, 2004) and Fitzsimons (1995) argued
that attempts to “re-image” destinations need to address negative
preconceptions among target consumers and contradictory information
about the new tourist products in various media. In this context, Avraham
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(2000, 2004) perception of re-image concept is based on the enhancement
of the destination image. Nevertheless, re-image can also be realized
through demonstrating the real identity of tourist products or by placing a
completely new tourist products in the marketing efforts.

Demarketing has not been used as a management tool to control the
supply and demand of tourism resources until 1971, when Kotler (1971,
p. 77) considered the desire of Bali to limit visitation to upper-income
visitors and forgo mass tourism during the 1970s. Beeton and Pinge
(2003, p. 311) have used demarketing as an important part of marketing
management. Moreover, Wall (2005) asserted that demarketing was
applied successfully in health sector to reduce smoking. In addition,
Beeton and Pinge (2003, p. 312) emphasized that tourism was one of the
main areas where the principles of demarketing have been practiced.
Beeton and Benfield (2002, p.504) similarly referred to the ability of
applying demarketing strategy in tourism sector as an effective
management and planning tool. Demarketing still a comparatively new
instrument of managing mass tourism, environment, and culture in the
tourism industry. In addition, it indirectly contributes to promoting
alternative tourist products and demands.

This study highlights the importance of demarketing as an effective non-
traditional marketing tool in management and marketing strategies. It also
shows the fields in which demarketing may be used in the Egyptian
tourism sector.. The study aims to develop an applicable strategy to
demarket some tourist products in Egypt for the benefit of reducing mass
tourism and encouraging other alternative tourist markets.

The Concept of Demarketing

Recently, demarketing has been regarded as the business function
concerned with controlling the level and composition of any demand.
According to Kotler and Levy (1971), the main reason for the emergence
of this concept is the fact that while marketing is primarily concerned
with an expanding market for which there was unlimited supply of
products, there are also periods of shortage to which marketers must take
action. Kotler and Levy (1971, p. 75) defined demarketing as “an aspect
of marketing that deals with discouraging customers in general or a
certain class of customers in particular on a temporary or permanent
basis”. Kotler and Levy (1971) explained identified three types of
demarketing: (1) general demarketing when the total demand is needed to
be reduced; (2) selective demarketing where demand from certain market
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segments is discouraged, and finally (3) ostensible demarketing when the
company management gives the outward show of reducing demand,
because of scarcity, thereby stimulating better demand. Koschnick (1995)
has described demarketing as the reverse of marketing. Kotler (2011) has
argued that demarketing uses the same four Ps (product, price, place, and
promotion) of marketing, but in a reverse way. Beeton and Benfield
(2002) described it as an intrinsic aspect within marketing management.
While Beeton and Pinge (2003) argued that demarketing is not
necessarily the opposite of marketing, they both agree that it is an
inherent aspect within marketing management. According to Bradley and
Blythe (2013), demarketing is a deliberate attempt by marketers to reduce
demand for a product by using the same tools and techniques to increase
demand.

Salem (2013) similarly described demarketing as the attempt to
discourage demand for a product or service. Other authors demonstrated
that the demarketing promotion campaigns involve traditional marketing
efforts, such as advertising, public relations, and sponsorships (Deutsch
and Liebermann 1985; Pechmann et al. 2003; Wall 2005).As a
complementary part of ordinary marketing, demarketing includes the use
of marketing techniques to influence customers to change their attitude
and behaviour towards specific products and services by using the well-
known elements of marketing (the product, prices, distribution, and
advertising) as effective tools to establish a ‘Demarketing Strategy’.
(Alsamydai, 2015)

Destination attempts to modify demand can include disparity pricing or
the reduction of promotion, product quality, service expediency, etc.
(Baker, 1998; Koschnick, 1995). For example, Cyprus wanted to
discourage what they saw as wrong use segments and encourage a higher
yielding visitor. Its tourism policy has therefore focused on the
manipulation of the marketing offer, particularly in relation to product
(discouraging nightclubs), price (discouraging discounting amongst
wholesalers), promotion (stopping promotion in certain markets), and
image (clearly indicating what constitutes a ‘desirable tourist’) to achieve
their goal (Clements, 1989).

Demarketing in Tourism

Demarketing approach appeared in tourism in 1989, when Clements
(1989) affirmed in his study the desire to discourage young rowdy tourists
from visiting Cyprus. Clements referred to the selective demarketing as a
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marketing tool used to solve the matter. Beeton and Benfield (2002)
stressed the potential of demarketing as a conscious policy tool in both
the built and natural environmental management spheres, specifically in
relation to visitor management and tourism. Yet Clements (1989) was
concerned not with the overuse of built and natural resources, but with
discouraging what was seen as undesirable visitor segments. Likewise,
Wearing and Neil (1999) recognized demarketing as a potential
ecotourism tool in the management of a scarce resource. Wearing and
Neil (1999) recommended pricing, restricting access, and various
negative promotional strategies as possible strategies of demarketing.
Moreover, Shiu et al. (2009) fully agree with Wearing and Neil (1999) on
the introduction of demarketing into their outline of the tourism
marketing mix. Kern (2006) has investigated the use of demarketing in
managing visitor demand in Australian national parks, facing excess
demand. In a similar way, Burgin and Burgin (2014) have employed the
concept of demarketing in  their consideration of visitor demand
management within the Greater Blue Mountains World Heritage Area
(GBMWHA), Australia.

Different Aspects of the “Demarketing” Concept

Although demarketing activities emphasize the negative aspects of
destinations in order to reduce demand, the emphasis on the negative
attributes of destinations may increase the demand. This paradox has been
termed “perverse marketing”, where a destination is actively marketed by
drawing on its negative aspects as a form of attraction. Another relevant
concept is what scholars have called the “dark marketing”, by which
destinations draw on their painful histories and tragic events as effective
means of promotion. Dark tourism or thanatourism, holocaust tourism,
battlefields tourism, cemetery tourism, and slavery tourism are important
examples of the “perverse” and “dark place” marketing (Medway and
Warnaby, 2008).

Demarketing is one aspect of social marketing; its philosophy is the
creation of a better healthier environment for the community. It is an
important tool to determine the consumption of a certain product
permanently or temporarily (Alsamydai, 2015). Kotler and Zaltman
(1971) coined “‘social marketing” as a new concept of marketing, which is
defined as the theory and practice of marketing an idea, cause, or
behavior. Kotler and Lee (2008) argued that the “social marketing”
achieved success in influencing more positive awareness and behavior
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through campaigns, such as “stop smoking” “say no to drugs”, “exercise

more”, and “eat healthier foods”.

Gundlach et al (2010) introduced “counter-marketing” as a synonym of
demarketing concept. They defined “counter-marketing” as a strategy that
involves total repudiation of the relevant demand, as in getting rid of
undesirable customers or preventing certain types of transactions.
Gerstner et al. (1993) suggested that demarketing could be applied as a
differentiation strategy, where a company actively demarkets itself in
order to differentiate itself from other competitors. For Beeton (2001),
there is a need for the use of demarketing as a management tool and a
marketing strategy. Other scholars have also referred to demarketing as a
possible tourism strategy, yet they had not examined the concept in depth
(Groff, 1998; Wearing & Neil, 2000, Yang, et al., 2013).

Samli and Yavas (1985) outlined many demarketing strategies that have
been used in developing countries, such as Turkey, in case of scarce
resource management. They proposed also the problem areas to which
these strategies could be applied. The strategies of Samli and Yavas
included tying agreements, restricting distribution, sales force reductions,
price increases, allocation of supply, and monitoring new products. The
problem areas of these strategies are product shortages, energy
conservation, and excessive (overfull) demand. Beeton (2001) added
other demarketing tools, such as (1) encouraging specific markets and
discouraging certain markets, (2) notifying visitors of banned activities,
(3) permitting certain activities, and (4) re-imaging the destination to
attract a certain segment of visitors and deflect others. Beeton and
Benfield (2002) equally highlighted four major tourism demarketing
instruments: regulation; pricing; permits; and promotion.

Kotler and Levy (1971) proposed a number of demarketing policy
instruments to reduce the demand. These are: (1) curtailing advertising
expenditure; (2) reducing sales promotion expenditure; (3) reducing sales
representatives’ actual selling time; (4) increasing prices; (5) adding to
the time and expense of the purchaser; (6) charging of high deposits or
full payment; (7) reducing the number of distribution outlets; (8)
eliminating trade discounts; (9) slow delivery; (10) and reducing product
quality or content. Miklos-Thal, and Zhang, (2013) created a model based
on two objectives: first, the seller suppresses marketing today to grow
demand tomorrow; second, demarketing does not aim to abandoning any
unprofitable market segment, but rather building a high-quality image in
the late consumer segment. Gupta, (2014) proposed numerous tools of
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demarketing, such as higher prices, counter-advertising, limiting
advertising, and limited and warning labels. It has been suggested that
consumer behaviors and expectations can be modified prior to
experiencing the product through the application of such demarketing
strategies. This may decrease levels of disappointment and achieve higher
levels of satisfaction (Beeton and Pinge, 2003).

Methodology

The study uses both quantitative and qualitative methodological approach.
The quantitative data are collected from different international and
national tourism organizations, including Central Agency for Public
Mobilization and Statistics (CAPMAS), World Travel and Tourism
Council (WTTC), and Ministry of Tourism of Egypt. Two decades of
tourism statistics (1994 — 2015) are used for analysis. Qualitative data are
collected through semi-structured interviews with seven tourism expert
and academics with expertise in tourism marketing, planning, and
strategy formulation in Egypt. As one of the research objectives is
exploratory, this method was chosen as an evaluation of the proposed
strategy of demarketing tourist products in Egypt for certain market
segments. The interviews were held in June and July 2015. The majority
of the interviews took place in Cairo, where the interviewers’
organizations are located, such as the Ministry of Tourism, Egyptian
Tourist Authority, International Organization for the Electronic Tourism
Industry, the Egyptian Tourism Federation, and Faculty of tourism and
hotels in Helwan University. Two other interviews were held in Faculties
of Tourism and Hotels in Minia and Fayoum universities respectively.

The interviewers represent two categories, three academics and four
experts. The data collected information will be complemented as much as
possible. Most interviewees are male, above 50 years old, who possess
15-35 years of experience in tourism marketing and planning. The
detailed profile is presented in Table 1 to demonstrate each individual’s
age, gender, organization, years of experience in tourism, and areas of
expertise.
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Table 1: Interviewee profile

Age Gende | Discipline Years of | Areas of
range r experience expertise
70-80 Male Government expert (consultant ex head | 35-45 Tourism
chair of Egyptian Tourism Promotion Marketing
Authority) and
planning

60-70 Male Government expert (consultant and ex | 25-35 Planning
vice minister of planning sector Ministry
of Tourism)

60-70 Male Industry expert (head chair of the | 35-45 Marketing
Egyptian Tourism  Federation, and and
manager of one of the top ten travel planning
agencies in Egypt)

50-60 Male Industry expert (head chair of the | 15-25 Marketing
International ~ Organization for the
Electronic Tourism Industry)

60-70 Male Academic (Professor, ex Dean of | 25-35 Planning
hospitality and tourism institution)

50-60 Male Academic (professor, ex Dean of | 15-25 Planning
hospitality and tourism institution )

40-50 Femal | Academic (professor, head of tourism | 15-25 Marketing

e department)

Every interview took around (1) hour. Each interviewer was asked to
evaluate and edit an initial strategy model of demakting already prepared
by the authors. Ten open-ended questions concerning the strategy model
and current demarketing approach in Egypt are included in the interview.
The questions address the following major points:

1. Mass tourism opportunities,

products.

challenges, and effects on tourist

The marketing efforts and the current use of demarketing in Egypt.

3. The international image of Egypt as a tourist destination.
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4. The alternative tourist products that may create an alternative demand.
5. The importance of setting up a demarketing strategy in Egypt.

The constant comparison between the resultant themes and topics has
been exploited (Jennings, 2005), in order to explore the findings of such
interviews. All interviews were taken in Arabic language originally. The
quotes were translated to the English language..

Research Findings and Discussions

Demarketing has the potential to provide both planners and managers
with a range of beneficial tools and techniques that, if proactively applied,
can lead to constructive and successful results.

Demarketing Approach in Egypt

While the term ‘demarketing” may not be consciously used in tourism
field in Egypt, there are numerous examples in which certain elements are
being applied. The rationale for applying demarketing in Egypt are the
attempts to reduce the demand for overly attractive places, which already
have a glut of competitive advantage factors, such as some ancient
monumental places (Valley of the Kings in Luxor) and some protected
areas (Ras Mohammed National Park in Sinai). This agrees with
interviewee #5 who asserted that “the demarketing strategy is one of the
most important tools to preserve tourism products in Egypt, especially the
historical and protected areas”. Demarketing activity has much
resonance with the arguments made by those in support of sustainable
tourism, in terms of preserving a place for future generations of residents
and visitors (interviewee).

Demarketing strategies have been also used in the tomb of Nefertari
where reduction of visitor levels to certain areas has become a priority
(interviewees). Nefertari tomb is one of the most important sites in the
Valley of the Kings, attracting the highest number of visitors. J. Paul
Getty Conservation Institute showed that 125 visitors staying in the tomb
for an hour would produce the equivalent of 3 gallons of water. This led
to the use of different instruments, such as (1) imposing an entrance fees;
(2) increasing the entrance fees; (3) determining a capacity limit of 150
visitors per day (Rivers, 2000); and finally (4) the closure of the tomb
(interviewees).

According to Medway and Warnaby (2008), a destination is actively
demarketed by its own official agencies in certain times to manage and
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reduce the impact of a crisis. In 1998, Egypt used demarketing in crises
management that can be seen as a damage limitation exercise and as a
means of defending the place brand against negative perceptions
(interviewees). After Luxor terrorism attack in 1997, the ministry of
tourism has demarketed some tourist products in Egypt like monumental
and city tourism in Cairo and Upper Egypt by remarketing the Red Sea
and Sinai as individual tourist destinations (interviewees). In other words,
the Red Sea and Sinai Peninsula were marketed as non-Egyptian tourist
destinations. Since most of the potential tourists have not enough
geographical background about tourist destinations in the Middle East,
the strategy could achieve some success (interviewees).

Demarketing Sponsors in Egypt

Active demarketing is carried out by external agencies, internal agencies,
or by both of them. For example, the British Foreign and Commonwealth
Office provides advice to UK citizens about which countries they should
and should not travel to (www.fco.gov.uk). Similar travel advice is
provided to citizens of other countries by government agencies. Whether
official or non-official, these activities may be termed “informational
place demarketing” (Medway and Warnaby, 2008).

Egypt relies heavily on external tour operators and wholesalers to market
its tourist products. Egyptian Internal organizations such as the Ministry
of Tourism, the Egyptian Tourism Promotion Authority, and the Egyptian
Federation play a secondary role. It follows that if Egypt intends to apply
demarketing strategies in the tourism sector, foreign tour operators will be
responsible for managing and implementing this strategy (interviewees).
Moreover, it should identify the targets of place demarketing. More
specifically, the marketers or the managers should target the demarketing
to specific groups or targeted it to whole market.

Controlling Demand in Egypt through Demarketing

Since January 25" revolution, the tourism sector in Egypt has greatly
suffered. Tourist demands in Egypt before January 25™ revolution 2011
can be fairly described as stable (Ministry of Tourism, 2010; CAPMAS,
2011; WTTC, 2010). (See the following table and chart):

- The number of tourists was 14.7 Million

- The number of tourist nights was 147,4 Million

- The average of length of stay was 10 nights
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- The tourism revenues was 12.5 $ Billion

- The average of the daily spending of tourist was
about 85 $.

- Russia (29.8%), Britain (15.2%), Germany
(13.9%), and Italy (11.9%) were the major tourist markets in
2010. They represented nearly half (46%) of the total number of
tourists in Egypt.

Table 2.Tourist Arrivals, Revenues, and Daily Expending (1994 — 2015)

Year Tourist No. Tourist Daily
(Million) Revenue (billion USExpending (US $)
$)

1994 2.58 1.8 130
1995 3.13 2.3 130
1996 3.89 3 132
1997 3.96 3.6 140.3
1998 3.45 2.9 137
1999 4.80 3.2 1259
2000 551 4.3 126.7
2001 4.65 4.3 132
2002 5.19 3.4 119.9
2003 6.04 38 115
2004 8.10 5.5 75
2005 8.61 6.4 75
2006 9.08 7.2 85
2007 11.09 8.2 85
2008 12.83 10.8 85
2009 12.53 10.7 85
2010 14.70 125 85
2011 9.8 8.8 72.2
2012 11.40 10 72
2013 9.5 6.9 67
2014 9.9 7.2 74.4
2015 9.3 6.1 72.1

Source: IDSC, (2008); Ministry of Tourism (2001, 2009a, 2009b-2010, 2016);
CAPMAS (2010-2015); WTTC (2010).
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Figure 1. The General direction of tourist arrivals, revenue, and daily
expenditures (1994-2013)
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Tourists number, tourism revenue, and daily expenditures of tourists in
the period from 1994 to 2013 (table. 1) are used as variables to analyze
their general direction. The statistics show that the number of tourists and
the tourism revenue generally increased. By contrast, the daily
expenditures of tourists decreased.

All the interviewees recommended the attraction of new tourist segments
from the international tourist market to preserve Egyptian tourist products
and enhance the current image of Egypt as a cheap tourist destination. In
this respect, interviewee 3 assumed that “Low price equals more tourists
by low income (mass tourism), equal low revenue with negative image”.
This suggestion can be put into effect by discouraging traditional forms of
tourist products, such as the historical and coastal tourism and, in favour
of non-traditional types, such as the ecotourism and special interest
tourism. This can be achieved by applying demarketing, which is an
appropriate and promising marketing strategy.

Demarketing is an effective tool to discourage Irregular demand, Full
demand, Overfull demand, and Unwholesome demand. In case of
Overfull demand, demarketing limits unwanted visits to natural and
monumental sites in Egypt, thus guaranteeing the sustainability of tourist
products. Unwholesome demand is a clear example of mass tourism,
which most destinations attempt to reduce.
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Mass tourism opportunities and challenges

The data shown in the previous table and figure indicates that tourism
activities in Egypt were on the high. However, the average of tourist daily
expenditure decreased from 140 $ to 67%. Discounting rates have been
used as a marketing tool in the competition among tourist destinations in
the international tourist market. Tourist destinations employed
discounting rates as a recovery procedure after crises in an attempt to
attract more tourists. Although discounting offers achieved tangible
progress in tourism activities, they were responsible for the decease of the
daily expenditures of tourists.

Together, table 1 and chart 1 emphasize that Egypt mainly attracts low-
income tourists or what is known as mass tourism. Interviewee 7
expresses the same issue: “Mass tourism has turned Egypt into a cheap
destination”. Therefore, managers and marketers need to use more
effective strategies and instruments to reduce the mass tourism and
encourage alternative types of tourism, which can attract tourists with
high income (interviewees).

Demarketing ought totarget all visitors (whole market) to reduce demands
and preserve tourist sites. It can also target specific market segments,
particularly those with low income, to reduce mass tourism. On the other
hand, marketing managers should do more efforts to attract tourist
segments with high income. This can be done by remarketing specific
tourist products to specific market segments. Demarketing specific tourist
products can be implemented on a time-limited/specific basis in response
to given situational factors.

The Tourist Image of Egypt

Although Egypt possesses diverse tourist attractions like beaches, diving
areas, and, above all, monumental sites, marketers have only focused on
the latter to attract tourists. Thereby, “the tourist image of Egypt is
characterized mainly by the ancient monumental aspect and secondary
by the beach and marine aspect” (interviewee 1). This means that many
tourist products in Egypt, such as lifestyle (Back stage tourism), protected
areas, Egyptian cuisine (food tourism) etc., are not used effectively to
attract specific visitors from the international tourist market. Egypt
mainly attracts mass tourism, which threats its tourist product, especially
historical sites and natural resources like coral reefs. In this context,
Benfield (2000, 2001) has demonstrated the efficiency of demarketing
strategies to reduce the number of visitors or mass tourism.
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A New Demarketing Strategy

The tourism industry in Egypt can achieve success only if it relies on
effective strategies. Interviewee 2 stresses that “We have to plan our
tourism industry to achieve our goals. New models, strategies, and plans
such as demarketing are essential to competitive in the tourism market”.
Interviewee 1 has the courage to pronounce that “Egypt has no strategy in
tourism marketing, there are just marketing tasks used as a reaction to
the international tourism market status”. EQypt can use any of the
previously mentioned strategies, especially those relating to price, to
reduce mass tourism flows. It is possible to set up a demarketing strategy
in the general tourist policy of Egypt to discourage the mass tourism.
Price and promotion can play an essential role in demarketing policies to
reduce mass tourism and encourage the higher yielding tourists in Egypt
(interviewees).

The suggested demarketing strategy involves all the marketing mix,
particularly product (discouraging some natural and monumental sites),
price (discouraging discounting rates amongst wholesalers and tour
operators), promotion (stopping promotion in certain markets), and place
(desirable versus non-desirable tourists). After the initial assessment of
the suggested demarketing strategy by interviewers, both academics and
experts, the suggested strategy consists of six stages (figure 2).

Figure 2: The suggested demarketing strategy
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of the tourist objectives

@ Internal
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|
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-157 -



Sabreen Abdeljalil, Mohammad Ezzat

1- Evaluate the current situation of the tourist product:

The tourist product assessment includes the external analysis
(competitors, supply markets, and distribution channels); internal analysis
(natural, manmade resources, services and facilities, and human
resources); and marketing audits. This evaluation enabled the destination
to identify its strengths and weaknesses, opportunities and threats. The
Ministry of Tourism as a governmental organization and the Egyptian
Tourism Federation as a private organization are responsible to launch
some surveys and researches in order to accomplish the product
assessment.

2- Create demarketing objectives of the strategy.

Demarketing objectives should concern some properties, such as
measurable outcomes, focus on target markets, benefit from the
destination strengths and opportunities, identify destination weaknesses
and threats, and recognize realistic periods for objective achievement.
However, the main objectives of demarketing strategy in Egypt are
discouraging mass tourism, encouraging the high-income tourists, and
preserving unique and scarce historical and natural resources.

3- ldentify the target market.

This stage focuses on the market segmentation process, which depends on
criteria such as age, average of income, gender, etc. The selected
segmentation bases should be measurable. An assessment should be done
after choosing the target market. The assessment involves an examination
of the relationships between the chosen market and strategy objectives
and the destination tourist product in which the targeted market is
interested. Egypt should target the higher yielding tourists as the most
desirable market segment.

4- Re-image the tourist product.

Destination managers and marketers should first identify the perception of
their prioritized target markets. The identification of the perceptual image
of tourist destination is highly important as the first step in re-imaging
tourist products. Next comes the identification of the different variables
that influence the tourist image. This step should be followed by the
identification of the marketing instruments that have the potential to
change the current image (re-image the product). These interdependent
steps can place the tourist product in the targeted market.
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5- Remarketing alternative tourist products creates alternative demand.

The production of a new tourist image focuses on remarketing alternative
tourist products to encourage alternative demands. Enhancing the
economic benefits and reserving the demarket products are the main
objectives of this stage. Marketers can create an alternative demand by
remarketing traditional tourist products in specific targeted markets and,
in the mean time, demarketing the same products in non-desirable
markets. Egypt can market non-traditional products, such as protected
areas, incentive tourism, conferences tourism, ethnic tourism, backstage
tourism, etc., in addition to traditional historical and natural products to
the targeted market.

6- Monitor and assess the strategy progress.

The evaluation needs social, biological, and economic researches and
surveys to examine the success of the demarketing strategy, such as
visitor impact, visitor activities, spending patterns and average of
spending, trip lengths, tourist character, and tourist preferences.

Conclusion

Tourism industry has always been concerned with the maximization of
tourist numbers and revenues through the application of a variety of
marketing and promotion strategies. Little attention, however, has been
given to the management and reduction of levels of demand. Egypt
depended largely on mass tourism, consequently threatening its
monumental tourist product as well as natural resources, particularly the
marine protected areas.Demarketing has been unconsciously used in
Egyptian tourism sector, with almost no or little recognition of its
potentials as an effective marketing and/or management tool.
Demarketing has been used in Egypt in a very limited way to decrease the
demand for overly unique tourist sites, such as the Valley of the Kings in
Luxor and Ras Mohammed National Park in Sinai. Egypt has only used
demarketing in times of crises to reduce the limits of damage and avoid
negative perceptions of certain destinations after terrorist attacks.

In 1994-2013, tourism activities in Egypt generally increased, as the
statistics indicate. Yet the average of tourist daily expenditure decreased.
The discounting rates used as a marketing strategy generally created a
boom in tourism activities, but they also attracted low-income tourists or
“mass tourism”, which threatening historical and natural resources on the
long run. This necessitates that managers and marketers should seek
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efficient strategies to discourage mass tourism and encourage other
alternative and less harmful types of tourists. Demarketing and marketing
should be integrated into the entire management process, rather than
being segregated. Further studies should be conducted prior to the
application of demarketing strategies in the general strategic plans of
tourist destination in Egypt. Conscious merging of demarketing into the
marketing strategy of tourism products is quite important, especially those
dealing with mass tourism. While most of demarketing strategies tend to
demarket tourist products in general, other demarketing strategies focus
on targeting specific market segments, through remarketing (re-image)
tourist products.

The current study suggests a demarketing strategy consisting of each
marketing mix. After the assessment process by the interviewed
academics and experts, this study suggests that the framework of the
suggested demarketing strategy consists of six stages: (1) Evaluating the
current situation of the tourist product; (2) creating demarketing
objectives of the strategy; (3) identifying the target market; (4) re-imaging
the tourist product; (5) remarketing alternative tourist products to create
alternative demand; and finally (6) monitoring and assessing the strategy
progress. In Egypt, demarketing strategy can be used to reduce the
impacts of mass tourism. To date, demarketing has not been considered or
recognized as an integrated tool for discouraging mass tourism and,
simultaneously, encouraging alternative tourism. Since Egypt heavily
depends on external tour operators to promote its tourist destinations,
whereas the internal organizations concerned with the tourism industry
only play a partial role. This will place the burden of applying
demarketing strategies in Egypt on foreign tour operators, whose main
concern is the attraction of “mass tourism” without taking into
consideration their long-term impacts on the deterioration of Egyptian
historical and natural resources. It is now the time for the Egyptian
Ministry of Tourism and other national organizations, such as the
Egyptian Tourist Authority and the Egyptian Federations, to take the lead.
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Abstract

Destinations often compete on nothing more than the image held in the
minds of potential travellers. Generally, the tourism image of Egypt has
been assessed in many studies as an ancient and heritage Destination,
however, a few of which assessed it on websites. The current study
attempts at distinguishing the characteristics of the online image of Egypt
as a tourist destination displayed in the mega websites; Trip Advisor is
selected because it is considered one of the main mega tourism websites
all over the world. The investigation of the tourism image of Egypt in the
mega websites employs the "Netnography" method as a new qualitative
research methodology that is devised specifically to investigate the
consumer behaviour of cultures and communities presented on the
Internet. Two research techniques are used to collect data. The first one
is the content analysis of trip advisor users’ comments during three
tourism high seasons represented in years 2010, 2012, and 2015. The
second, an online questionnaire targeted the users of the Trip Advisor
website. The results of the study illustrate the current characteristics of
the image of Egypt as a tourism destination and its progress before and
after the revolution of January 25". Moreover demonstrate if the tourism
image of Egypt generally described as a positive or a negative image.
Recommendations for strengthening and enhancing the tourism image of
Egypt on the mega websites will be thus presented.

Keywords: Egypt, Historic, Mega Website, Netnography, Online Image,
Trip Advisor.
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Introduction

The competition between tourism destinations is principally done through
their image that tourists have before visiting these destinations. these
images are consider a determining factors in their visiting decision (Bigne
& Sanchez, 2001). In this concern, Jalil (2010) argued that the tourist
destination competitive advantage not only depends on the quality of a
destination’s tangible attributes but also on the quality of its intangible
attributes, such as service quality and image.

The travel and tourism industry is one of the world’s largest industries to
adopt new technologies as soon as they appear. Consequently, the advent
of the World Wide Web (WWW) and the increasing of its users play an
important role in travel decision-making (Fodness and Murray, 1998;
Gursoy and Chen, 2000).

Researches of the internet as an image formation agent are still in its
infancy. Thus, this study attempts to identify the image representations of
Egypt as tourism destination on the Internet (Online Image) by analyzing
and narrative visual contents of a sample of web information sources
(global Mega tourist websites). In this concern, Miguéns et.al. (2008)
emphasized that online social travel networking (such as Booking.com,
TripAdvisor.com, Hotels.com, Expedia.com, etc.) is changing the ways
that the tourists plan their trips by allowing them to interact and provide
reviews on accommodation or on tourist destinations.

Many research papers have been conducted about tourism destination
image, but few of them focusing on the image of Egypt as a tourism
destination ( Jalil, 2010; Mohamed, 2007; Baloglu & Mangaloglu, 2001),
particularly the online image or in other words the image of Egypt on the
Tourism Mega Websites (TMW).

The current study attempts to identify the characteristics of the online
image of Egypt as tourism destination on the Mega Websites by analyzing
their visual contents. Trip Advisor is selected as a case study sample that
it has the second rank as the major mega websites all over the world. The
main aim of this paper is to assess the online tourism image of Egypt on
the mega websites by measuring it using both the qualitative and

-167 -



Minia Journal of Tourism and Hospitality Research Volume 1, No. 1, June, 2016

quantitative research methods such as content analysis and questionnaire.
A new checklist modified from literature reviews was developed to
evaluate this image. Netnography was used as a new survey to analyze the
qualitative data.

The objectives of the study presented in:

1. Evaluate the characteristics of the online image of Egypt in the
Tourism Mega Websites.

2. Assess the progress of the image of Egypt in the mega websites
before and after the revolution of the 25" of January.

3. Investigate the perception of the tourists who use the mega
websites regarding the image of Egypt as a tourist destination.

Literature Review

There are many definitions available in literature regarding image
(Artuger, Cevdet, & Ibrahim, 2013), and many authors have tried to get to
the core of it (Magnusson, 2008). Gartner and Hunt (1987) described the
image as impressions that persons hold about a state in which they do not
reside. Baloglu & McCleary (1999) identified it as an individual’ s
mental representation of knowledge, feelings, and global impressions
about a destination.

The first studies dealing with the concept of image in tourism were
realized in the early 1970° s, when Hunt examined the role of image in
tourism development (Hunt 1975 cited in Hosany, Ekinci, & Uysal,
2006). Moreover, There are many literature reviews on this topic, with
Echtner and Ritchie (1991) studying articles from 1975-1990 and Pike,
(2002) reviewed 142 destination image articles from 1973-2000 .While
Stepchenkova & Mills (2010) reviewed 152 articles from 2000-2007 in an
attempt to conceptualize the construct and reaching a consensus of the
definition of destination image. Due to the complexity and the subjective
nature of images, studies have found that images consist of several
different dimensions or components (Stepchenkova & Mills, 2010).
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The Importance of the Destination Image

Baloglu & Mangaloglu( 2001) emphasized the importance of destination
tourist images held by tour operators and travel agents in the tourism
distribution and information system. Potential tourists usually have
limited knowledge about tourist destinations not previously visited from
media and tourist intermediaries (Um & Crompton, 1999). In this
concern, tour operators and travel agents are opinion formers for their
consumers — their images about destination have an important influence
on the decision-making processes of potential tourists. Therefore, tour
operators and travel agents play a double role as distribution channels and
image creators (Lawton & Page, 1997).

As some previous studies on destination image have been highlighted,
this kind of research has benefits on: the decision-making process because
it gives a lot of information; the positioning process because it allows
promoters working as a group and sell a better and consistent image; and
finally, marketing strategies like attracting tourists, appealing to inward
investors and government officials, and building self-confidence and
pride among residents (Melian, 2011). The importance of the role of
image in the holiday decision has been highlighted by LaPage & Cormier
(1977, p.21) as; ‘Information available to tourists before they visit a
tourist region is usually supplemented by their own mental image of that
region”.

According to Kim & Yoon (2003) understanding the destination image
will help the destination promoters in developing suitable images for their
destination. While a destination may hold a positive image in a certain
individual, the same destination maybe perceived by another in a negative
way, and therefore, it is important for the destination marketers to identify
the image held by the target market segments and try to act accordingly
(Leisen, 2001). Ahmed (1994) highlighted that the destination image
should be methodically investigated before product positioning.

Measuring the Destination Image

Most general studies on the measurement methodologies of image have
mentioned that two basic approaches: structured and unstructured. In
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which, the structured methodologies are used to measure the attribute-
based features and the unstructured methodologies are considered as
efficient approaches to measure the holistic and unique features (Ly,
2013; Tapachai & Waryszak, 2000; Schroeder, 1996). Catalina (2010)
highlighted that research in this field is still in the stage of developing a
validated methodology.

Echtner & Ritchie (2003) proposed that in the structured methods
(quantitative), the common attribute features of the image will be defined,
categorized and integrated into a standardized rating scale such as Likert
type scales or a semantic differential scale. The participants are then
requested to rate each of the pre-determined attributes or characterize the
stimulus by standardized tools. These ratings are valuable information for
eliciting the profile of ‘image’. The advantages of these structured
methods are very easy to manage & carry out, simple to code the
collected information and convenient to analyze the results with the
delicate statistical techniques.

The second popular methodology used in measuring destination image
was the unstructured methods. In which, the participants are permitted to
spontaneously describe their impressions of the destination. It implies that
this approach allows the image of destination to be measured by free form
descriptions. By using the unstructured methods, the researchers would
collect data from the participants through open-ended survey
questionnaire or focus group approach. Since then, different dimensions
of the image can be derived from this collected information by employing
diverse classification techniques and content analysis (Ly, 2013).

Fakeye & Crompton (1991) were the first to use both methods,
guantitative and qualitative to measure the cognitive component of image.
Also Govers & Kumar (2007, cited in Catalina , 2010, p.2) used both
methods in their research. First, with the qualitative method they
determined the attributes and the structural elements of the attributes
which were used in the second step in a quantitative research.

Mega Travel Websites

Tourism has long been the one of most important components of the
online commerce world, which its impact has profoundly changed
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the structure of the industry ( Xiang & Gretzel, 2010; Jadhav &
Mundhe, 2011; Milanoa, Baggio, & Piattelli, 2011). Tourism industry is
various; for instance Information systems (IS) in tourism have been
among the pioneers of leading edge technology applications: Computer
Reservation Systems (CRS) or Global Distribution Systems (GDS) have
been among the first international inter- organizational systems. Tourism
marketing systems typically represent the forefront of multimedia and
virtual-reality applications (Werthner and Klein,1999).

Generally it could be defining the travel website as "a website on
the World Wide Web that IS dedicated
to travel"(http://dictionary.sensagent.com). The site may be focused on
travel reviews, trip fares, or a combination of both. Moreover, travel
website provide many services for instance
Individual airlines, hotels, bed and breakfasts, cruise lines, automobile
rental companies. Other travel-related service providers often maintain
their own web sites providing retail sales. Many with complex offerings
include some sort of search engine technology to look for bookings within
a certain timeframe, service class, geographic location, or price range
(http://dictionary.sensagent.com).

The World Wide Web is deeply changing the production, distribution and
consumption of tourist products. Information and communication
technology (ICT) is probably the strongest driving force for changes
within the tourism industry (Werthner & Klein, 1999). Miguéns et.al.,
(2008) defined Social networks as online communities of people who
share common interests and activities. These networks provide a user with
a collection of various interaction possibilities, ranging from a simple chat
to multiple video conferences and from the exchange of plain email
messages to the participation in blogs and discussion groups. Moreover,
online social travel networking changing the way which the tourists plan
their trips. These websites allow users to interact and provide reviews on
hotels or on tourist destinations. Some examples of these websites are
Booking.com, TripAdvisor.com, Hotels.com, and Expedia.com etc.

The best online travel websites have a variety of travel plans, options and
packages. Potential travelers want to look for sites that offer basic
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reservations for flights, cruises, hotels and rental cars. The best online
travel websites are easy to use and offer plenty of customization, so it
could be book exactly the trip components at any time and place that be
targeted to visit (Online-travel, 2015). Moreover, according to Online-
travel (2015) the rank of online travel sites based on the following
categories: Booking & Search Options, Ease of Use and Additional
Features.

TripAdvisor

TripAdvisor is a website; it is considered one of the largest travel
communities on the Web (Comscore, 2014). It was based on the idea that
travelers depend on other travelers’ reviews to plan their trips, or at least
can be satisfactorily helped in their decisions by them. According to
(Staff, 2013) in CNN website ranking the most popular online booking
sites for travelers are:

Table 1: The top ten online booking sites for travelers

Estimated Visits, Time On Site Page Views
October 2013  (in Minutes)  per Visit

Leading Country

1 Booking.com 108 Million 6:33 4.87 United States 10.86%

2 TripAdvisor.com 48.5 Million 3:59 in United States 48.96%

3 Hotels.com 29.3 Million 3:25 3.56 United States 34.92%

4  Expedia.com 24.3 Million 6:18 5.58 United States 79.43%

5  Agoda.com 22.6 Million 8:12 6 United States 9.40%

6  Priceline.com 17.9 Million 6:33 8.02 United States 90.63%

7 TripAdvisor.co.uk  17.9 Million 4:28 3.78 United Kingdom 68.74%
8  Hotelurbano.com  17.1 Million 1:34 1.89 Brazil 90.69%

9  Kayak.com 13.3 Million 6:08 6.04 United States 82.54%
10 Ctrip.com 12.5 Million 8:02 9.31 China 89.40%

Source: (CNN, 2013)
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As shown in the previews table that TripAdvisor is the second grade by
48.5 million estimated visits. Furthermore, the next statistics for eBiz
websites supported the same result by ranking TripAdvisor as a second
most popular travel websites in 2015. New statistics of eBiz websites rank
top 15 most popular travel websites in June, 2015, 6 of them shown in
figure 1:

| 1 | Booking
Booking ‘ 12 - eBizMEA Rank | 40,000,000 - Estimated Unigue Manthly Visitors | 100 - Compete Rank | 111
‘ ¢ ank | 125 - Alexa Rank | Last Updated: June 1, 2015
The Most Popular Travel Websites | eBizMBA

2 | TripAdvisor
134 - eBizZMBA Rank | 38,000,000 - Estimated Unigue Monthly Visitors | 68 <« Compete Rank | 126
ank | 209 - Alexa Rank | Lost Updated: lune 1, 2015

-

@tripadvisor

The Most Popular Travel Websites | eBizMBA

3 | Yahoo! Travel

171 - aBizMBA Rank | 36,000,000 - Estimatec Unigue Monthly Visitors | *165* - Compete Rank |
TRAVEL 176" - Quantcast Rank | N/A - Alexa Rank | Last Updated: June 1, 2015

| The Most Popular Travel Websites | eBizMBA

4 | Expedia
P 271 - eBIzZMBA Rank | 25,000,000 - Estimatec Unigue Monthly Visitars | 77 - Compete Rank | 222
eExpedla o

Quantcast Rank | 51% - Alexa Rank | Last Updated: June 1, 2015

The Most Papular Travel Websites | eBizMBA

| 5| priceline
4 " Bl 410 - eBizMBA Rank | 20,000,000 - Estimatec Unigue Monthly Visitors | 130 - Compete Rank | 429
pnce m'm Quantcast Rank | 670 - Alexa Rank | Last ated: June 1, 2015,
} The Most Popular Travel Websites | e8izMBA
| 6| Hotels
Hotelscorn ‘ 524 - eBizMBA Rank | 16,000,000 - Estimated Unigue Manthly Visitors | 198 - Compete Rank | 771
Quantcast Rank | 603 - Alexa Rank | Last Updc
) The Most Popular Travel Websites | eBizMBA

Figure 1: top 15 most popular travel websites in (June, 2015)

Source:(eBiz, 2015)

After previews presentations of some statistics, which demonstrate the
most popular websites for travelers, the current study selects TripAdvisor
as a case study to investigate the online image of Egypt as a tourist
destination.

Methodology

Research methods and Techniques

The combination of structured (quantitative) and unstructured
(qualitative) methodologies should be used in the future researches in
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order to completely capture the components of destination image. In
essence, this combination would assist researchers to uncover not only the
common, functional characteristics and destination attributes but also the
unique traits, psychological characteristics and holistic impressions
concerning to destination image (Ly, 2013). Consequently, to achieve the
objectives of this study, two methods of data collections are used in the
current study:

1- The Content analysis as qualitative research approach to analyze
the TripAdvisor users’ comments and reviews. In this regard, Carson et
al., (2001) argued that the qualitative research is more suitable when the
need is great for unfolding what surrounds a phenomenon. Moreover,
qualitative methods are particularly useful for revealing the rich symbolic
world that underlies needs, desires, meanings and choice (Levy, 1959).
Accordingly, considerable number of studies used qualitative methods to
gain insights into the phenomena being investigated (Arnould & Price,
1993; Thompson, 1997).

Checklist of image attributes was developed after reviewing some
attribute checklists of other researchers (Table 2). Echtner and Ritchie
(1993, p.6) constructed a list of 34 attributes to measure the attribute-
based component of tourism destination image. Moreover, Jenkins (1999)
found that the most commonly mentioned attributes were scenery and
natural beauty, natural attractions, hospitality and local people, and
climate. However, Jenkins (1999) after reviewing other studies
demonstrated that 48 attributes were employed in 28 image studies. The
most commonly captured attributes were scenery/natural attractions;
hospitality/friendliness/receptiveness; climate; cost/price levels and
nightlife/entertainment.

Many researchers (Echtner & Ritchie, 1991,1993; Sonmez &
Sirakaya, 2002; Beerli & Martin, 2004; Chi & Qu, 2008) were used
different attributes structure to measure the destination image. The
current study makes an adapting in the attributions classification of Chi &
Qu (2008) to measure the online image of Egypt on the TripAdvisor
Website.
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2- Online Questionnaire (figure 2) has been uploaded on Trip
Advisor particularly the page of the top ten tourist destinations in Egypt
namely: Luxor, Aswan, Hurghada, Marsa Alm, Cairo, Sharm Elsheikh,
ElGouna, Alex, Giza and Dahab. It has been uploaded on Trip Advisor
web site on the beginning of March 2015 and collected in the end of the
same month.

Table 2: The Chick List of the online image's attributes

Attributes Sub Attributes

Accessibility easy access to area

Transportation facilities

Entertainment and events  Wide variety of entertainment (folklore& Bedouin life)

shows/ exhibitions/ events/ festivals
Colorful night life & western music

Historic attractions distinctive history and heritage

vintage building

Infrastructure Wide choice of accommodations

Wide selection of restaurant / cuisine/ drinks
Wide variety of shop facilities

Natural attraction Breathtaking scenery and natural attractions

gardens and springs

Picturesque( parks/lakes/rivers/beaches)
scenic mountain and valley

Unspoiled wildness and fascinating wild life

Outdoor activities terrific place for hiking / picnicking /camping/hunting / Safari desert

Exciting water sports/ activities (boating, fishing, etc)

Price and value good value for money

Reasonable price for attractions and activities
Reasonable price for food& accommodation

Relaxation Great place for soothing the mind and refreshing the body

Travel environment Friendly and helpful local people

pleasant weather(sun rise/ sun set/sand)
Safe and secure environment

Tranquil and restful

Quality of services (tour guides)

Clean and tidy environment

(9) attributes (27) sub attributes

_This online questionnaire was chosen as a research method to support the
research results which collected by content analysis; moreover, to reveal
the perception of the online image of Egypt as a tourist destination held
by the tourists who dealing with TripAdvisor. The gquestionnaire divided
in four themes the first one contain personal data, however the three other
themes contain three open-ended questions regarding perceived image of
Egypt held by TripAdvisor users. In this concern, Echtner and Ritchie
(1991, 1993) developed a series of open-ended questions (unstructured
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constructs) to measure the holistic components of destination image. On
the other hand, they created a set of scales (quantitative or structured
constructs) to measure the common, attribute-based components of
destination image.

- o
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Figure 2: Sample of research questionnaire

The online questionnaire of the current research applies the questionnaire
model of Echtner and Ritchie (1991, 1993) to capture the holistic and
unique components of online image of Egypt by asking about the
following three themes:

1- The images or the features come to mind when the website
users think of Egypt as a tourist destination.

2- The description of the atmosphere or mood that the website
user would expect to experience while visiting Egypt.

3- List any distinctive or unique tourist attractions that the
website user can think of in Egypt

The analysis process of the online questionnaire used the same chick list
of the image attributes that developed and employed in the first method
(content analysis) to analyze the TripAdvisor users' reviews through.

Netnography: is a new qualitative method devised specifically to
investigate the consumer behavior of cultures and communities present on
the Internet (Kozinets, 1998). After the data is collected, the next step is
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the analysis of the comments. In order to manage the high amount of
information collected by the Netnography sometimes it may first make a
classification of comments to identify those ™off-topic™ (Nikhilesh
Dholakia & Dong Zhang, 2004). The current study applied the
Netnography as a qualitative method using the attributes chick list that
has been developed before. The major steps of Netnography as listed in
Kozinets’s book (Kozinets, 2010b) are applied to collect and analyze the
comments and reviews that are found in the TripAdvisor website and
written in the online Questionnaire regarding the image of Egypt. Six
steps of ethnography followed by Netnography are:

1- research planning 4- interpretation (data analysis)
2- entrée 5- ensuring ethical standards
3- data collection 6- research representation

Sampling techniques

The data of this research collected from TripAdvisor web site for two
months (January, February) through three years (2010, 2012, and 2015).
This period includes different time period before and after the revolution
of the January 25™;

- (2010)  presents the image of Egypt before the revolution.
- (2012)  presents the image of Egypt after the revolution.
- (2015)  presents the updated image of Egypt in recent time.

The online questionnaire was uploaded through a month and it targeted a
convenient sample of more than 100 users. However, 41 users only
responded.

Kozeint (2010) recommended software solutions such as QSR, NVivo
and Atlas.ti6 for qualitative analysis packages that can expedite coding,
content analysis, data linking, data display, and theory building functions
(Kozinets, 2002, 2010). Therefore, the current study used the program
software (Atlas.ti6) CAQDAS -computer assisted qualitative data analysis
software- for the analysis of the given collections of data on trip advisor
and add (27) codes (the checklist attributes of current study) to the
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comments of trip advisor site users. Checklist of attributes was added to
atlas.ti6 software to code the comments of users. The users comment can
be contained more than one review that means one user comment can
include positive and negative reviews.

Results and Discussion

Theme One: The features and the development of the online image of
Egypt presented in TripAdvisor

Data collection process for the three years (2010, 2012, 2015) resulted
reviews were saved in totally 707 pages contain 2469 comments include
about 4149 reviews written by Trip advisor users (table 3).

Table 3: Number of the Collected Pages and Comments

Years pages Comments
2010 53 135
2012 198 1050
2015 456 1284
Total 707 2469

The online image of Egypt in year 2010

Positive Image: The analysis of the TripAdvisor users' comments and
reviews in year 2010 (table 4) demonstrated that historical attractions
were the most important attributes of the tourism image of Egypt as a
tourist destination by the first rank with nearly 70 positive reviews.
Furthermore, Travel environment attribute has the second rank with 54
positive reviews. Moreover, there were about 44 positive reviews about
the natural attractions attribute with the third rank.

Negative Image: The friendly and helpful local people attribute was
ranked as the first negative attribute with 13 negative reviews.
Furthermore, price and value attributes was ranked as the second negative
attribute with 5 negative reviews.

Generally, it could be illustrated from table 12 by using Netnography that
the tourism image of Egypt had been presented positively in year 2010
with 209 positive reviews (89%) of totally 234 reviews versus only 25
negative reviews (11%)

-178 -



Asmaa Othman, Mohamed Ezzat, Sabreen Abd Eljalil

The online image of Egypt in year 2012

Positive Image: The analysis of TripAdvisor website pages about Egypt
in year 2012 (table 4) revealed that the Historical attractions presented
positively as the most common tourist image attribute about Egypt by the
first rank (556 positive reviews). Furthermore, Natural attractions
attribute has the second rank with 203 positive reviews.

Table 4: The online image of Egypt in years 2010, 2012, 2015.

Attributes Sub Attributes 2010 2012 2015
P N P N P N
Accessibility | easy access to area 0 2 1 0 13 3
Transportation facilities 0 0 1 2 0 0
Wide variety of entertainment (folklore & 4 0 20 0 67 0
Entertainment | Bedouin life)
and events shows/ exhibitions / events/festivals 8 1 28 1 21 2
Colorful night life & western music 0 0 11 0 29 13
Historic distinctive history and heritage 9 0 97 2 224 7
Attractions vintage building 61 1 459 74 408 20
Wide choice of accommodations 1 0 1 0 17 0
Infrastructure | Wide selection of restaurant / cuisine/ drinks | 3 0 57 4 71 3
Wide variety of shop facilities 3 0 21 1 31 4
Natural Breathtaking scenery and natural attractions | 6 0 27 0 124 0
Attraction gardens and springs 2 0 4 0 7 0
Picturesque( parks/lakes/rivers/beaches) 31 0 91 8 182 9
scenic mountain and valley 5 1 65 10 27 5
Unspoiled wildness and fascinating wild life | 0 0 16 0 31 0
Outdoor terrific place for hiking/camping/hunting 5 1 52 1 102 1
Activities [/Safari desert etc
Exciting water sports/ activities(boating, 10 1 119 10 206 17
fishing, etc)
Price and good value for money 1 2 10 8 16 25
value Reasonable price for attractions and 0 3 3 16 23 14
activities
Reasonable price for food& accommodation | 0 0 0 1 1 3
Relaxation Great place for soothing the mind and 6 0 4 0 47 0
refreshing the body
Travel Friendly and helpful local people 3 8 16 122 | 26 48
environment | pleasant weather(sun rise/ sun set/sand) 36 1 54 21 215 21
Safe and secure environment 0 0 15 3 11 9
Tranquil and restful 8 1 25 30 42 7
Quality of services(tour guides) 7 0 32 0 136 0
Clean and tidy environment 0 3 12 31 30 11
Total 209 | 25 1241 345 | 2107 222
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Negative image: Travel environment sub attribute rate the highest
negative image of Egypt. Friendly and helpful local people attribute was
rated highly negative sub attribute with 122 negative reviews. Moreover,
clean & tidy environment sub attributes and Tranquil & restful sub
attributes presented as a negative image with 31 and 30 negative reviews
respectively. It could be noted that the previous negative image of Egypt
influenced by the negative impacts of the revolution of 25" January.
Furthermore, price and value attributes presents a negative image with 25
negative reviews.

Generally, the research analysis by Netnography method proposed that
the online image of Egypt as a tourist destination had been presented
positively in year 2012 with 1184 positive reviews (74%) of totally 1586
reviews. However, only 345 negative reviews were found (25%).

The Tourist Image of Egypt in Year (2015)

Positive image: The analysis of the online image of Egypt in year 2015
at table 4 showed also that the historical attributes were the most
attractive attributes to trip advisor users regarding Egypt as a tourist
destination by 632 positive reviews. Travel environment attribute has the
second rank by 460 positive reviews. Moreover, Natural attractions
attributes and the pleasant weather attribute have the third and the fourth
ranks by 371, and 215 positive reviews.

Negative image: friendly and helpful local people ranked as the first
negative attribute by 48 negative reviews, then price & value attribute
with 42 negative reviews.

Generally the research analysis by Netnography method proposed that
Egypt has a positive tourist online image in year 2015 with 2107 positive
reviews (90.5%) of totally 2329 reviews.

The General online tourism Image of Egypt

After previews presentation of collected data result of the three years
(2010-2012-2015) it could be noted that the online image of Egypt as a
tourist destination was presented as a clearly positive image by 84%of the
TripAdvisor website users as shown in table (5) and table (6).
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Table 5: The development of the online image of Egypt

Years Positive attributes Negative attributes Total
Review Percentage | Review numbers Percentage
numbers
2010 209 89% 25 11% 234
2012 1184 75% 402 25% 1586
2015 2107 90.5% 222 9.5% 2329
Total 3500 84% 649 16% 4149

The data shows in the table 5 demonstrate that there is an increasing
progress in the rate of the positive reviews from year 2010 (209 positive
review comments) to year 2015 (2107 positive review comments). This
indicates the rapid growth of using the electronic websites to search about
Egypt as tourist destination. Moreover, table 5 reveals that the rates of the
negative image of Egypt are not stable during the three; it was 11% in
year 2010, 25% in year 2012 and 9.5% in year 2015. The negative image
of Egypt highest rate in year 2012 could be a direct result of revolution of
January25™. The table also shows that the negative rate of image of Egypt
rabidly decreased in year the 2015; that could be evidence that Egypt has
a strong capability to enhance its tourist image as a tourist destination.

The previous results could achieve clearly the second objective of the
current study concerning the features and the development of the online
image of Egypt during the whole period (from year 2010 to year 2015).
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Table 6: The Characteristics of the Online Image of Egypt

Attributes Positive Negative Total
Freq. % Freq. % Freq. (V)
Accessibility 15 3.6 6 0.14 21 0.5
Entertainment & 188 4.5 17 0.40 205 4.9
Events
Historic attractions 1258 30 104 2.5 1362 32.8
Infrastructure 205 4.9 12 0.2 217 52
Natural attractions 618 14.8 34 0.8 652 15.7
Outdoor activities 494 11.9 31 0.74 525 12
Price and value 54 1.30 72 1.73 126 3.7
Travel 668 16 316 7.61 984 23
environment
Relaxation 57 1.37 0 0 57 1.3
Total 3557 85.7 592 142 4149 100

Positive online image: The result output illustrate that the online image
of Egypt is portrayed as an ancient tourism destination by 30% (1258) of
the total attributes (4149), which the users' comments about the image of
Egypt emphasized the enjoy ability of the Historic attractions and
Egyptian distinctive history. Moreover, the research result shown that trip
advisor reviews focus on travel environment attributes of Egypt image
with (16%).

Negative online image: Travel environment attributes especially sub
attributes (Friendly and helpful local people, clean and tidy, safe and
secure) have most negative effect on Trip advisor users comments. In
details, 18% (178) of the total negative reviews (984) are related to
friendly & helpful local people attribute.

Silent online image: The research presented a silent online image of
many aspects of the Egyptian tourist product in the mega websites such
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as, Golf, desert safari and adventure tourism. Moreover, silent online
image of Egypt also presented in many modern and new aspects of
Egyptian tourist product in the mega websites such as festivals,
conferences.

The previous results achieve the first objective of the research that they
identify features of the online image of Egypt as a tourist destination in
the Mega tourist websites.

Theme Two: The tourists’ perception of the tourist image of
Egypt in the mega websites

It could be noted from table 7 that the total number of the sample is 41
respondents; the male gender (56%) are almost more than females
(44%). Most of them are foreigners representing 18 nationalities. United
Kingdom tourist market considered the first tourism market with about
29% of the respondents, then the Canadian, Australian, and the
Egyptian tourist market (Domestic tourists), by 10% for each (table
6). This draws attention to the most important tourism market
segments that use the mega websites. Consequently, the marketers
of the Egyptian tourism product could create and direct effective
marketing messages targeting them.

Table 7: Nationality of respondents

Country Freg. % Country Freq. %
United Kingdom 12 29.3% Italy 1 2.43%
Egypt 4 9.8% Denmark 1 2.43%
Canada 4 9.8% Emirates 1 2.43%
Australia 4 9.8% Malaysia 1 2.43%
Germany 2 4.9% Finland 1 2.43%
USA 2 4.9% South Africa 1 2.43%
Greece 1 2.43% Ukraine 1 2.43%
Delhi 1 2.43% Belgium 1 2.43%
France 1 2.43% Poland 1 2.43%

The checklist of the current study is employed to analyze the open ended
questions of the questionnaire. Totally 212 written comments each
comment includes more than one review; these reviews divided to
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positive and negative. Generally the online questionnaire results
demonstrate that most of the TripAdvisor online users’ (89 %) perceived
a positive image of Egypt as a tourist destination, however 11% of them
have a negative image. In this respect it could be found that this result
validates the result of the first theme that described previously through
analyzing the image in three years by Netnography method.

Table 8: The features of the Online Image Perceived by the Tourist
Mega Websites

Attributes Frequencies  Percentage
Accessibility 1 1%
Entertainment & Events 4 1.70%
Historic attractions 71 33.40%
Infrastructure 16 7.50%
Natural attractions 41 19.00%
Outdoor activities 22 10.00%
Price and value 2 1.00%
Travel environment 52 25.00%
Relaxation 3 1.40%
Total 212 100%

As clearly shown in the table (8) that the respondents’ perceived image
of Egypt focuses on historical attraction attribute with 33.40%, Then
Travel environment attribute with 25%, and natural attractions attribute of
Egypt image with 19%. Furthermore, outdoor activities attributes with
(10%).

The third objective of this research is achieved by demonstrating the
tourist perception of the tourist image of Egypt in the mega tourist
website. This is clearly shown in previous discussion.

Conclution

Clear destination images has benefits on the decision-making process
because it gives a lot of information; the positioning process because it
allows promoters working as a group and sell a better and consistent

image; and finally, marketing strategies like attracting tourists.
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The current study attempts to identify the features of the online image of
Egypt as tourism destination on the Mega Websites by analyzing the
contents of Trip Advisor as it ranked as the second most important global
Mega websites in the tourism field. The main aim of this paper is to
assess the online image of Egypt; are they positive or negative or do they
have both negative and positive attributes? The objectives of the study
presented in; Evaluate the characteristics of tourist image of Egypt in the
Tourism Mega Websites; Assess the development of the image of Egypt
in the mega websites before and after the revolution of the January 25™;
and investigate the perception of the tourists who use the mega websites
regarding the image of Egypt as a tourist destination.

Two method of data collections are used in the current study; Firstly: the
Content analysis as qualitative research approach to analyze the
TripAdvisor users’ comments and reviews. The data are collected from
TripAdvisor web site for two months (January, February) through three
years (2010, 2012, and 2015). Chick List of image attributes was
developed.. Secondly; Online Questionnaire has been uploaded on Trip
Advisor particularly the page of the top ten tourist destinations in Egypt.
It has been uploaded on Trip Advisor web site on the beginning of March
2015 and collected in the end of the same month. The analysis process of
the online questionnaire used the same chick list of the image attributes
that developed and employed in the first method (content analysis). This
study employed the Netnography as a qualitative method. The program
software (Atlas.ti6) CAQDAS -computer assisted qualitative data analysis
software- was used for the analysis of the given collections of data.

The results of the study illustrate Egypt as a tourist destination has a high
positive online image in the mega tourist website; Historic and ancient
attractions are the most popular images attributes of Egypt. However,
Egypt has a negative online image in Friendly, helpful people and Price.

The better understanding of Egypt as a tourism destination will help
decision marketing when planning and managing tourism.
Recommendations for strengthening / enhancing the tourism image of
Egypt on the mega websites were presented such as:
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Ministry of tourism in Egypt should up to date about what written about
Egypt in mega tourist website even it’s positive or negative; prepare a
suitable electronic marketing plane according to data collection; take
more efforts to increase local people awareness especially those who deal
directly with tourists.

The Egyptian Tourism Authority and tour operators should give more
attention to the diversity of the tourist product in Egypt. Moreover, tour
operators should make their best efforts in preparing and achieving the
tourist services and programs with a high quality; this will lead to
increase the tourist satisfactions and reflects a positive online image of

Egypt.
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Abstract

Amongst many other accomplishments, the ancient Egyptians are famous
for the quality of their tomb decorations. These cover a range of different
motifs, from scenes of daily life to the most solemn ceremonies for the
dead during the transition to the hereafter. How the food was prepared or
cooked in ancient Egypt? This is the most important question asked today.
Both the living and the dead were nourished by food and drink, so they
were necessity and a pleasure much appreciated by the ancient Egyptians
Scenes connected with food and eating are commonly featured in tomb
scenes. Cooking and eating scenes were rare in ancient Egyptian tombs,
and temples. Food was baked, boiled, stewed, fried, grilled, or roasted,
but other than that very little is known about its preparation. Egyptian
food was cooked in simple clay pots, using wooden utensils and stored in
jars. All these depictions served a ritual purpose, and the reason that
ordinary activities were represented was to ensure that the familiar order
of life would be perpetuated after death. This paper addresses important
questions; Why they depicting these scenes in their tombs? What is meant
here? What are the types of preparing food? Who was depicted as a
cooker, men or women? And finally, where is the place of the cooking
scene inside the tombs? This paper aims to focus on the ancient Egyptian
Cook and Cooker scenes in Middle Kingdom Private Tombs.

Keyword: Ancient Egypt, Cooking, Eating, Middle Kingdom, Meal,
Noble, Tomb.

Introduction

Very little is known about cooking and cooker in ancient Egypt, as no
Egyptian cookery book has yet been discovered.! The ancient Egyptians

! Manniche, L., (1989), Ancient Egyptian Herbal, British Museum Publication Limited,
40; David, R., (1999), The Handbook to Life in Ancient Egypt, Oxford University Press,
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cover their tombs by a range of different motifs, from scenes of daily life
to the most or supervising solemn ceremonies for the dead during the
transition to the hereafter.? The Old, Middle, and New Kingdom tomb
owners portrayed themselves preparing and delivering all manner of food
stuffs. Middle and New Kingdom monarchs depict many activities of the
bakery, brewery and butcher's yard, and offering the god plates of bread,
meat, and vegetables.

Only rich people ate meat regularly, while ordinary people did not. Many
workers kept pigs and ate fish, even though they were told by the priests
that pork and fish were unclean.®> Meat was either stewed or roasted.

The staple food was bread and beer, supplemented by onions or other
vegetables and dried fish. Herodotus said that: “The ancient Egyptian eats
loaves of bread of coarse grain. They make their beverage from barley,
for they have no vines in their country. They eat fish raw, sun-dried or

preserved in salt brine”.*

In the Tale of Sinuhe the protagonist, who had become a tribal chief,
recounts: “Loaves were made for me daily and wine as daily fare, cooked
meat, roast fowl, as well as desert game. For they snared for me and laid
it before me, in addition to the catch of my hounds. Many sweets were

made for me, and milk dishes of all kinds”.>

The kitchen was often a corner of the courtyard or on the flat roof; at any
rate it was open to the air and generally just lightly roofed with branches.
Cooking was done in clay ovens as well as over open fires. For lighting
the fire, a special kind of wood was imported from the south.

364- 366; the oldest cookery book called "Apicius", it is a collection of Roman cookery
recipes, usually thought to have been compiled in the late 4™ or early 5" century AD and
written in a language that is in many ways closer to Vulgar than to Classical Latin, See,
Apicius, (1977), Cookery and Dining in Imperial Rome; Harrap, (1974), Roman Cookery
Book,; New Impression edition; Strouhal, E., (1992), Life in Ancient Egypt, Cambridge
University Press, 125.
2 Samuel, D., (1999) Brewing and Baking in Ancient Egyptian Art, in H., Walker (ed),
Proceedings of The Oxford Symposiumon Food and Cookery 1998, Walkerprospect
Books.
% Even the workers at Deir el Medina, certainly better off than the ordinary peasant,
received meat supplies mostly on special festive occasions only, Malaise, M., (1988),
Les animaux dans I'alimentation des ouvriers égyptiens de Deir el-Médineh au Nouvel
Empire, dans L. Bodson (éd), L'animal dans L'alimentation Humaine: Les critéres de
choix. Actes du Colloque International de Liége, 26- 29 nov. 1986, Paris,
Anthropozoologica, 2e n° spécial), 70.
* Herodotus, Histories 2, 77.
> Lichtheim, M., (1973), Ancient Egyptian Literature, , vol. 1, 227
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Tomb of Baqt I, Beni Hassan, 11™ Dynasty (No. 29)

On the middle part of the 1% register at the east wall of the tomb of Baqt |
at Beni Hassan, there is a sitting man roasting a goose.”

Figure 1: Sitting man roasting a goose, Baqt |
tomb, Beni Hassan, 11" Dynasty, (No. 29)

~y
— Newberry, P. E., Beni Hasan, II, pl. XXXVI (a).

Tomb of Baqt I1, Beni Hassan, 11" Dynasty, (No. 33)’

On the top row of the east wall, there is a cooking scene in the tomb of
Bagt Il at Beni Hassan. A row of men; at the right hand side of the scene,
two of them in sitting position, one roasting a geese and another one
maybe cleaning another by putting it in boiling water.

Figure 2: Cooking scene, Bagt 11 tomb, Beni Hassan, 11" Dynasty, (No. 33)
Newberry, P. E., Beni Hassan, Il, 39, pl. XXXVI (a).

The other two men at the left standing: one roasting geese, and another
one looks like the supervisor behind him.Tomb of Antef, Al *Asasif, 11"
Dynasty, (TT 386)%

® Newberry, P. E., (1893), Beni Hasan, ASE, II, Egypt Exploration Society, London, 39,
pl. XXXVI (a).

" Newberry, P. E., Beni Hasan, ASE, I, 32- 34, pl. XXX.

8 P.M, 1, 437; Arnold, D., (1971), Das Grab des Jnj-jtj.f, 1: Die Architektur, Grabung
im Asasif 1963-1970, 1, ArchVer, 4, Mainz: von Zabern; Jaros-Deckert, B., (1984), Das
Grab des Jnj-jtj.f, 2: Die Wandmalereien der XI. Dynastie, Grabung im Asasif 1963-
1960, 5, ArchVer, 12, Mainz: von Zabern; Kampp, F., (1966), Die Thebanischen
Nekropole: Zum Wandel des Grabgedankens von der XVIII. bis zur XX. Dynastie,
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In Antef tomb at Luxor, there is a grilling scene of a fish and a man is
depicted sitting and holding a fish.

Figure 3: Grill fish, Antef tomb, Al 'Asasif,
11" Dynasty (TT 386)

Peters-Destéract, M.,Pain, biére et toutes (\
bonnes Choses, fig. 275

Tomb of Dagi,’ Sheikh *Abd al Quanah, (End of the 11" Dynasty,
(TT 103)

At the east side of the 7" entrance, there is a fragment of a defaced
cooking scene but brewing operations can still be seen on the wall.

&(‘ '_,,’»‘ Figure 4: Fragment of cooking scene, Dagi tomb,
\:\« '“> Sheikh 'Abd al Quanah, (TT 103).
\/fé\fg._—\ly Davie, N. de G., Five Theban Tombs, 35, pL XXXI.
LI AP N 1.
) N\
> Y —_—

A well-preserved scene in (TT.60) of the same period shows a composite
fragment of a scene of cooking.™°

Theben, 13, 2 vols, Mainz am Rhein: Verlag Phillip von Zabern, 604; Rummel, U.,
(2007), Western Thebes: The Tomb of Intef (TT 386) in the Asasif, in Rummel, U., (ed.),
Meeting the Past: 100 Years in Egypt, German Archaeological Institute of Cairo, 1907-
2007, Catalogue of the Special Exhibition in the Egyptian Museum in Cairo, 19"
November 2007 to 15™ January 2008. Cairo, DAIK,157-159; Schenkel, W., (1995), Zur
Typologie des Felsfassadengrabes, in Assmann, J., Dziobek, E., Guksch, H., and
Kampp, F., (eds.), Thebanische Beamtennekropolen: Neue Perspektiven archdologischer
Forschung, SAGA, 12, Heidelberg, 169- 183.
% He had many titles (Royal Chancellor, Sole Companion, Superintendent of the Double
Treasuries of Silver and of Gold, Superintendent of the Double Granary, and
Superintendent of the Two Bath-Rooms).
9 Davie, N. de G., (1913), Five Theban Tombs (Being Those of Mentuherkhepeshef,
User, Daga, Nehemawiy and Tati), Egypt Exploration Fund, Archaeological Survey of
Egypt, 21° memoir, 35, pl XXXI. 1.
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Tomb of Amenemhat,*! Beni Hassan, 12" Dynasty, (No. 2)

Amenemhat was married to Hetepet, a mistress of the house and daughter
of a governor, and the couple had a son called Khnum-hotep.*? There is a
cooking scene in this tomb of Amenemhat on the south side, west wall of
the main chamber.

Figure 6: Cleaning fish, Amenemhat tomb, 12" Dynasty, Beni Hassan

Newberry, P., Beni Hasan, I, pl. XIlI

1 Often reported with his short form Ameny, was an ancient Egyptian "Overlord of the
Oryx Nome" (the 16" Nome of Upper Egypt) and chief priest during the reign of
pharaoh Senusret | of the 12" Dynasty.

12 Newberry, P., (1893), Beni Hasan, Part I, London, 12— 14; However, any relationship
between Amenemhat and the ruling family of governors founded earlier by Khnum-
hotep I is unknown, and it was proposed that he could rather have been a member of the
previous family of local governors. In any case, he administered his governorate from
the city of Men'at Khufu from Year 18 to at least Year 43 of Senusret |, See: Grajetzki,
W., (2006), The Middle Kingdom of Ancient Egypt: History, Archaeology and Society.
London, Duckworth Egyptology, 113- 114.
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In this tomb also, there is another scene of cleaning a fish using a knife by
a man.

Tomb of Antefoker, Thebes, 12" Dynasty, (No. 60)*

A complete cooking scene was found in this tomb with preparation of
bread and beer.™* An overseer hold a stick, encourages his workers. Here,
there are four registers and to the right is a composite view."

. L N e .
; F‘“ XF=l f? SSN S ImAE L)

s |

| 3]

Figure 7: Cooking Scene, North wall, Antefoker tomb, Thebes, 12M Dynasty,
No. 60)

3 Davies, N. de G., Gardiner, A. (1920), The Tomb of Antefoker, Vizier of Sésostris |
and of his Wife Senet, The Theban Tombs Series, 2" memoir, EES, London; Kampp, F.,
(1996), Die Thebanische Nekropole. Zum Wandel des Grabgedankens von der XVIII. bis
zur XX. Dynastie, Theben, 13, 2 vols, Mainz am Rhein: Verlag Philipp von Zabern, 275-
277, fig. 163; Polz, D., (1990), Bemerkungen der Grabbenutzung in der Thebanischen
Nekropole, MDAIK 46, 301-336; P.M, I, 121- 123.
% For more information, See, Obsomer, C., (1995) Sésostris ler. Etude chronologique et
historique du régne, Connaissance de I'Egypte ancienne, Bruxelles, 163, 165- 172.
> Darby, W. J., et al, (1977), Food: The Gift of Osiris, 2 vols, Academic Press, London,
New York and San Francisco, 509, figs. 12.4, 12.5, 12.7
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Peters-Destéract, M., (2005) op.cit, fig. 12.4

On the 1% register there are many scenes like preparation of meat scene
and a butcher shop.®

Figure 8: Worker activities, Antefoker tomb, Thebes, 12" Dynasty, (No. 60)
Peters- Destéract, M., op. cit, figs. 24- 26, 33 (a)
To the right of this scene:

16 Madeleine Péters-Destéract thinks that this represents the tenderizing of the meat
before cooking the pieces which were a little hard, but one can also imagine that these
two men are thinning the pieces destined for drying, See, Peters-Destéract, (2005),
M.,op. cit, 209.
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1. Boiling of the meat: A man leaning over a large container adds a
piece on a bone, whilst with the other; he stirs the soup with the
aid of a stick. Notice that the container rests on a white furnace.

2. Roasting: The gutted and plucked fowl is skewered on a wooden

stick.
7 O / r] (e
¢ £l

iy 7B

On the 2" register, the activities are under the control of a foreman
encouraging his workers with the words: "[Men of the] workshop, give
the dues to his Ka"."’

On the 3" register (the middle one of the three dealing with the making of
bread and beer), while on the 4™ register are scenes of bread and beer
making.'®

Tomb of Tehuti-Hetep,™ el-Bersheh, Sesostris 1., Sesostris 111, 12"
Dynasty, (No. 1)

‘—4'- "_"N &
LAY .'Jl’

- l-\ \\

Figure 9: Woman mixing or pounding
grain, Tehuti-Hetep tomb, el-Bersheh (No.
1).

Newberry, P. E., El Bersheh, The Tomb of
Tehuti-Hetep, Part, 1, pl. XXXI, 7

7 Davies, N. de G., Gardiner, A. (1920), The Tomb of Antefoker, Vizier of Sésostris |
and of his Wife Senet, 14, pl. IX.
'8 The questions arise, is this batch of bread destined for eating or for the preparation of
beer? The answer is not obvious because, as already stated, all the scenes of the bread
making and beer making are in a confusing mess.
9 He is the great chief of the Hare Nome. This tomb contains a main chamber, with
small shrine at the inner end, for more information, See, Giffith, F. L., Newberry, P. E.,
(1895), El Bersheh, The Tomb of Tehuti-Hetep, Part, Il, ASE, 4, London, 17- 26.
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In the right hand side wall of the inner chamber, there are many
fragments, one of them have a scene of loaves of bread on mats, then a
woman mixing or pounding grain, and finally, the white and green shest
are being prepared.”

The tomb of Urarna 11, Sheikh Said, (No. 25)*

On the south wall of the outer chamber, there is a preparation for the meal
had begun and cooking is in active preparation. There is one roast a bird
over the coals upon a spit, while assistance prepares another one for the
fire. Joints are also beginning boiled in a cauldron set in a large pottery
furnace.

1 X

;'_ kg

/
§1

Figure 10: Cleaning and roasting, Tomb
of Urarna Il at Sheikh Said (No. 25)

Davie, N. de G., The Rock Tombs of
Sheikh Said, part of pl. X

There are three other cooks are engaged in baking cakes; one seems to be
kneading them, while others toast them over the fire on rods. After they
finish, the dished set out on low tables and carried in by attendants.

20 Newberry, P. E., (1895), El Bersheh, The Tomb of Tehuti-Hetep, 1, ASE, 3, London,
pl. XXXI, 7
“! He is a man held many titles like the royal acquaintance and the governor of the great
house, Davie, N. de G., (1901), The Rock Tombs of Sheikh Said, Egypt Exploration
Fund. Archaeological Survey of Egypt., 10" memoir, 14, pl. X.
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Davie, N. de G., The Rock '\\ &4@ ,f_‘}:',\’.
Tombs of Sheikh Said, part of /L[;_M‘ : J; _{?;;?; ~0
pl. X1l = NSRS [Sando's'

To the right of the wall scene, there is another cooking preparation scene
in the same tomb. On the shore, in shade of the reeds, a comrade sits
splitting open and cleaning on a broad the newly-caught fish. Others
prepare their repast by broiling fish over the coals or making cakes. The
meal of the superintendent is evidently of a less makeshift character.??

Tomb of Ukh-htp, Meir, 12" Dynasty (No. B. 4)

Despite considerable evidence relative to all aspects of cattle's, beef and
butchering little is known about the cooking of beef in ancient Egypt. One
might accept roasted beef to have been the most common method of
preparation, considering many scenes of Egyptian cooks roasting fowl.?*
Scenes of roasting are very rare, but we have an example from the tomb
of "Ukh-Htp the son of Ukh-Htp at Meir".?* This scene lies to the left of
the 2™ register of the east wall 'north of the entrance’. A cook squats on
the floor beside a large pan or brazier full of glowing charcoal over which
hi is roasting a duck transfixed on a spit.

2D, W, 77; Klebs, L., (1915), Die Reliefs des alten Reiches: (2980 - 2475 v. Chr.),
Material zur &gyptischen Kulturgeschichte, Heidelberg, 67, abb. 55.
2 Darby, W. J., and Others, (1977), Food: The Gift of Osiris, 2 vols, Academic Press,
London, New York and San Francisco, 150, fig. 6.24
2 Ibid, 152, fig. 3.44
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Figure 12: Roasting scene,
Tomb of Ukh-Htp, Inner room,
east wall, north of entrance, 2™

register

Blackman, M., The Rock
Tombs at Meir, The Tomb
Chapel of Ukh-Hotp the son of
Ukh-Hotp, pl. XXIII

Figure 13: Roasting scene, Tomb of Ukh-Htp, Inner room, east wall, north of
entrance, 2nd register

Blackman, M., The Rock Tombs at Meir, vol. 3, pl. XXXI

He holds free hands in front of his face to protect it from the glare of the
fire. To the right hand side, there are two scullions roasting a small ox up
on a revolving spit over a brazier similar to but larger than the one already
mentioned.

Also here, on the 3" register, there is another kitchen scene.? An assistant
cook seated upon the ground in plucking a water fowl; upon a table in
front of him is another similar bird trussed and ready for cooking, while
on the other hand side of the table, there is another cook scene, who holds
in one hand a fan and in the other a spit on which the duck is transfixed.?

% For more about the kitchen, See, Peters-Destéract, M., Pain, biére et toutes bonnes
Choses, 115- 118.
% Blackman, M., (1915), The Rock Tombs at Meir, The Tomb Chapel of Ukh-Hotp the
son of Ukh-Hotp, Archaeological Survey of Egypt, vol. 3, 24™ Memoir, London, Egypt
Exploration Fund, 30- 31, pls. XXIII, XXXI, XXXVII, 3.
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I am on fire since the beginning of the world. | have never seen a
goose like this one!*’

Tomb of Ankhtifi, EI-Moalla?®

From a square pillar at Ankhtifi tomb, there are a lot of cooking scenes
and food preparation and brewing.?

Figure 14: Roasting scene, Tomb of Ankhtifi, EI-Moalla

Stela in Egyptian museum (No. 1562)

27 Collier M., and Manley, B., (2003) How to Read Egyptian Hieroglyphs: A Step-by-
step Guide to Teach Yourself, University of California Press, 1* Edition, 1, 6, ref. 5.

28 Located of the River Nile’s East Bank, about 32 km south of Luxor.

2 peters-Destéract, M., Pain, biére et toutes bonnes Choses, 217- 218.

-202 -



Minia Journal of Tourism and Hospitality Research Volume 1, No. 1, June, 2016

Figure 15: Cooking scene, Egyptian museum (CG 1562)
Borchardt, L., Drei Hieroglyphenzeichen, ZAS, 44, 78, abb. 3.

There is a plucking and roasting on a stela in the Egyptian museum
(CG1562).% Four men in sitting position; the 1 one at the right holding a
goose on his right hand and the other two in the middle face to face also
roasting geese while the last one plucking a goose.*

Relief in Egyptian museum (JE. 91095)%
-

Figure 16: Cooking scene (boiling scene), Painted Limestone relief, lhnasya El
Medina, Middle Kingdom

There is a cooking scene on a painted Limestone relief from Ihnasya El
Medina from the Middle Kingdom period, depicting a man tending pieces
of meat on a pot with rod grasped in one hand and holding one piece with
the other hand.*

%0 Arnold, D., (2008) Servant of Mut: Studies in Honor of Richard A. Fazzini, D'Auria,
H. (ed) Leiden & Boston, fig. 7.
31 Borchardt, L., (1907), Drei Hieroglyphenzeichen, ZAS, 44, 78, abb. 3.
%2 Davies, N. de G., (1920), The Tomb of Antefaker, pl. VIII.
%% El Weshahy, (2001) M., Representation and Preparation of Soups in Ancient Egyptian
Art, Culinary Arts and Sciences I11: Global and National Perspectives, 325.
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Tomb of unknown person (TT. 175)*

Figure 17: Cooking scene, TT. 175. Figure 18: Cooking scene, TT. 175.

Manniche, L., Ancient Egyptian Herbal, 54. Manniche, L., Ancient Egyptian
Herbal, 50.

At the right wall of the right part of the tomb, there is a scene for cooking
and preparing food. There is a man in the top right stirs a substance in a
large pot on the fire, as a solid mass of unguent is depicted with the
finished products; it seems that the man melting the fat to be used for this
kind of unguent in order to be able to mix it with the material fragment.
His left hand is placed on a tall jar, and there is another man in front of
the jars to the left is busy with a sieve.

#Manniche, L., (1988), The Wall Decoration of Three Theban Tombs (TT 77, 175, 249),
Museum Tusculanum Press, 38, fig. 32, 36, Manniche, L., (1989), Ancient Egyptian
Herbal, 50, 54, 56.
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Tomb of Sn-Ms, Qubet el Hawa, Middle Kingdom, Aswan®*

There is a cooking scene in this tomb. Also men appear boiling and
roasting.

M= <

Figure 19: Cooking scenes, Sn-Ms tomb,
Qubet el Hawa, Middle Kingdom, Aswan

De Morgan, Cat. Des Mon, 179 {middle}

Conclusion

At the end, cooking scenes were depicted on Middle Kingdom private
tomb walls. Men are appeared more than women in these scenes and
maybe this refer to the cooking scene as a part of the slaughtering scenes
which were done by men during ancient Egypt.

Table 1: Diagram of the Cooking and Cooker scenes in the selected tombs

. § Cooking
(] c c
o 2 ; 9 ‘E Q c (1"
= 0 (@] - © = o| 2 g © E
w € 2 S S| E| £| &5 2 5| &
e 5 S | 2| g §|Es 3
s SR
1 29 Baqt | Beni X East wall
Hassan
2 33 Baqt Il East wall
3 386 Antef Assasif
4 | 103 Dagi Sheikh | 117 East side
'Abd al
Qurna entrance

%Manniche, L., The Wall Decoration of Three Theban Tombs (TT 77, 175, 249), 38, fig.
32, 36, Manniche, L., Ancient Egyptian Herbal, 50, 54, 56.
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5,6 2 Amenemhat Beni South
Hassan side,
west
wall,
12t main
chamber
7,8 60 Antefoker Sheikh
'Abd al
Qurna
9 1 Tehuti- Bersheh Right wall
Hetep of inner
chamber
10, 25 Urarna ll Sheikh
11 Said
12, | 4 Ukh-htp Meir 12"
13
register
of the
east wall
'north of
the
entrance
14 Ankhtifi El-Moalla Square
pillar
15 Stela Egyptian
museum
(CG.
1562)
16 Relief Egyptian | Mid
museum | dle
(JE. Kin
91095) gdo
m
17, | 175 Unknown Right wall
18 of right
part of
the tomb
19 | A.10 Sn-Ms Qubet el
Hawa
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So the question here, was the man skillful than woman in cooking during
the Middle Kingdom? Why men and women did not appear together in
many cooking scenes? Why the ancient Egyptian did not depict the eating
scenes like cooking scenes in the selected tombs?

The boiling scenes in the selected tombs appear 9 times, in all tombs
except at tombs of Baqt I, Tehuti-Hetep (Bersheh), Ukh-htp (Meir), while
roasting scenes appears 9 times, in all tombs except at tombs of Dagi
(Sheikh 'Abd al Qurna), Amenemhat (Beni Hassan), Tehuti-Hetep
(Bersheh), and in the tomb of an unknown person.

Boiling and roasting appears together 5 times, while the Bread and beer
making appears twice at Antefoker tomb (Sheikh 'Abd al Qurna) and
Tehuti-Hetep tomb (Bersheh).

The eating scenes are rare, so maybe the Egyptian artist depict the stages
before eating and the owner of the tomb will eat in the afterlife. We can
note that they boiling and roasting geese more than meat, because only
rich people ate meat regularly, while ordinary people did not eat much
meat, and really, we know that poor people lived mainly on bread and
vegetables, such as onions, radishes, cucumber and garlic.

Cooking and cooker figures in the Middle Kingdom private tomb were
rare, but it may be very important to know the secret daily life of the
ancient Egyptians. The ancient Egyptian knows boiling and roasting for
meat, geese and also fishes like what we are doing nowadays in our life.

The ancient Egyptian did not depict the eating scenes like cooking scenes,
because the workers in the kitchen have to prepared cook not to eat it. It is
cooking for the owner of the tomb, so the ancient Egyptian artist has not
the chance to depict the eating scene like the cooking scenes.

The most important note is that the women appeared only two times at the
cooking scenes, all of them in the scenes of bread and beer making, and
also women did not appear a lone in any cooking and eating scenes in the
selected tombs.

References

Apicius, Vehling, V., (1977), Cookery and Dining in Imperial Rome,
Dover Publications; Revised edition.

Arnold, D., (1971), Das Grab des Jnj-jtj.f, 1. Die Architektur, Grabung
im Asasif 1963-1970, 1, ArchVer, 4, Mainz: von Zabern.

-207 -



Ahmed Ebied Ali Hamed

Arnold, D., (2008) Servant of Mut: Studies in Honor of Richard A.
Fazzini, D'Auria, H. (ed) Leiden & Boston, fig. 7.
Blackman, M., (1915), The Rock Tombs at Meir, The Tomb Chapel of
Ukh-Hotp the son of Ukh-Hotp, Archaeological Survey of Egypt, vol. 3,
24™ Memoir, London, Egypt Exploration Fund.
Borchardt, L., (1907), Drei Hieroglyphenzeichen, ZAS, 44.
Collier M., and Manley, B., (2003) How to Read Egyptian Hieroglyphs: A
Step-by-step Guide to Teach Yourself, University of California Press, 1%
Edition.
Darby, W. J., and Others, (1977), Food: The Gift of Osiris, 2 vols,
Academic Press, London, New York and San Francisco.
David, R., (1999), The Handbook to Life in Ancient Egypt, Oxford
University Press.
Davies, N. de G., Gardiner, A. (1920), The Tomb of Antefoker, Vizier of
Sésostris | and of his Wife Senet, The Theban Tombs Series, 2" memoir,
EES, London.
Davies, N. de G., (1913), Five Theban Tombs (Being Those of
Mentuherkhepeshef, User, Daga, Nehemawdy and Tati), Egypt
Exploration Fund, Archaeological Survey of Egypt, 21% memoir.

, (1901), The Rock Tombs of Sheikh Said, Egypt Exploration
Fund. Archaeological Survey of Egypt., 10" memoir.
El Weshahy, (2001) M., Representation and Preparation of Soups in
Ancient Egyptian Art, in Edwards, J. S. A., Hewedi, M., (eds), Culinary
Arts and Sciences IllI, Worshipful Company of Cooks, Centre for
Culinary Research.
Giffith, F. L., Newberry, P. E., (1895), El Bersheh, The Tomb of Tehuti-
Hetep, Part, 11, ASE, 4, London.
Grajetzki, W., (2006), The Middle Kingdom of Ancient Egypt: History,
Archaeology and Society. London, Duckworth Egyptology.
Harrap, G., (1974), Roman Cookery Book, New Impression edition.
Herodotus, Histories 2.
Jaros-Deckert, B., (1984), Das Grab des Jnj-jtj.f, 2: Die Wandmalereien
der XI. Dynastie, Grabung im Asasif 1963-1960, 5, ArchVer, 12, Mainz:
von Zabern.
Kampp, F., (1966), Die Thebanischen Nekropole: Zum Wandel des
Grabgedankens von der XVIII. bis zur XX. Dynastie, Theben, 13, 2 vols,
Mainz am Rhein: Verlag Phillip von Zabern.
Klebs, L., (1915), Die Reliefs des alten Reiches: (2980- 2475 v. Chr.),
Material zur agyptischen Kulturgeschichte, Heidelberg.

Malaise, M., (1988), Les Animaux dans I'alimentation des ouvriers
égyptiens de Deir el-Médineh au Nouvel Empire, dans L. Bodson (éd),

- 208 -



Minia Journal of Tourism and Hospitality Research Volume 1, No. 1, June, 2016

L'animal dans L'alimentation Humaine: Les critéres de choix. Actes du
Colloque International de Liege, 26- 29 nov. 1986, Paris,
Anthropozoologica, 2e n° spécial).
Manniche, L., (1989), Ancient Egyptian Herbal, British Museum
Publication Limited.

, (1988), The Wall Decoration of Three Theban Tombs (TT
77,175, 249), Museum Tusculanum Press.
Newberry, P. E., (1895), El Bersheh, The Tomb of Tehuti-Hetep, 1, ASE,
3, London.

, (1893), Beni Hasan, ASE, I, 11, Egypt Exploration Society,
London.
Peters-Destéract, M., (2005), Pain, biére et toutes bonnes Choses:
L'alimentation dans I'Egypte Ancienne.
Polz, D., (1990), Bemerkungen der Grabbenutzung in der Thebanischen
Nekropole, MDAIK 46.
Rummel, U., (2007), Western Thebes: The Tomb of Intef (TT 386) in the
Asasif, in Rummel, U., (ed.), Meeting the Past: 100 Years in Egypt,
German Archaeological Institute of Cairo, 1907- 2007, Catalogue of the
Special Exhibition in the Egyptian Museum in Cairo, 19™ November 2007
to 15" January 2008. Cairo, DAIK
Samuel, D., (1999) Brewing and Baking in Ancient Egyptian Art, in
Walker, H., (ed), Proceedings of The Oxford Symposium on Food and
Cookery 1998”, Walker prospect Books.

Schenkel, W., (1995), Zur Typologie des Felsfassadengrabes. In,
Assmann, J., Dziobek, E., Guksch, H., and Kampp, F., (eds.),
Thebanische Beamtennekropolen: Neue Perspektiven archaologischer
Forschung, SAGA, 12, Heidelberg.

Strouhal, E., (1992), Life in Ancient Egypt, Cambridge University Press.
Lichtheim, M., (1973), Ancient Egyptian Literature, vol. 1.

- 209 -



Minia Journal of Tourism and Hospitality Research Volume 1, No. 1, June, 2016

The scarabs of king Amenhotep 111

Alaa Okasha
MSc. Candidate, Faculty of Tourism and Hotels, Minia University

Large commemorative scarabs inscribed on their underside with lengthy
texts extolling the king's deeds are characteristic of Amenhotep I11. Not
only did he invent the custom, he is the only ruler to have issued them in
large numbers. *

More than two hundred are known to exist in museums and private
collections in Europe, North America, and the Middle East; they have
been found everywhere from Syria (Ras Shamra) to the Sudan (Soleb).?

'Blankenberg-van Delden, Large Commemorative Scarabs, pp. 166-168,
lists three for Amenhotep IV, six for Ramesses Il, and one each for
Merenptah, Shabako, and Necho Il. Opinions are divided regarding the
authenticity of a large commemorative scarab of Tuthmosis 1V; see
Bryan, Thutmose 1V, pp. 354-356.

’Blankenberg-van Delden, Large Commemorative Scarabs, list of
provenances on pp. 194-195; idem, "More Large Commemorative
Scarabs of Amenophis I11," JEA 62 (1976): 74-80, pis. XII-XIII; idem,
"Once Again Some More Large Commemorative Scarabs of Amenophis
1" JEA 63 (1977): 83-87, pis. XII-XIV; M. Jones, "The Royal Lion-
Hunt Scarab of Amenophis Il in the Grosvenor Museum, Chester
(Chester, no. 429.F/1930)," JEA 65 (1979): 165-166, pi. XXVIII; May
Trad and Adel Mahmud, "Another Commemorative Lion-hunt Scarab of
Amenophis 1l1," ASAE 70 (1984-85): 359-361, pi. I, Cairo, JE 97853,
from Tura; San Antonio, private loan, unpublished, another lion-hunt
scarab, said to be from southern Lebanon; and Cleveland, 84.36, a wild
bull-hunt scarab [1]. The number continues to grow. Sales: London,
Sotheby's, July 8, 1991, Antiquities, no. 152, a lion-hunt scarab; New
York, NFA Classical Auctions, Inc., December 11, 1991, Scarabs and
Design Amulets, nos. 115, 116, 117, two lion-hunt scarabs and a Tiye
scarab.
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The scarabs vary in length from 4.7 to 11 centimeters, most being
between 7 and 8.9 centimeters. The vast majority, 59 percent, are carved
of steatite, originally glazed blue or green, also a popular medium for
small-scale royal sculpture in this reign [20-22]. In every case but one the
Cleveland wild bull-hunt scarab [1] the back is naturalistically carved in
the shape of a scarab beetle {Scarabams sacer), showing the main
different parts of the body. Most are pierced longitudinally with a hole for
suspension.®

Five varieties of scarabs are known, distinguished by the inscriptions on
their underside. By far the most common are the lion-hunt scarabs,
numbering 123 examples, recording the number of lions 102 (variant,
110) killed by Amenhotep I11 "with his own arrows" from his first regnal
year up to his tenth. This was the king's way of telling the world what a
strong and mighty ruler he was. Lion imagery is prominent in this reign
particularly on monuments from or having to do with Nubia. On the
Semna stele of Viceroy Merymose in the British Museum and the
triumphal stele between Aswan and Philae with reference to the Nubian
campaign of year 5, the king is called a "fierce-eyed lion"; on a statue
base in the Louvre, with name-rings of conquered Sudanese tribes, he is
called "lion of rulers”; jar sealings from Buhen depict the king as a lion
attacking his foe. But the significance of lion imagery for this king is best
illustrated in the two granite lions from Soleb, where he is referred to as a
"mighty lion."*

Queen Tiye is the subject of the next most common variety of scarabs,
numbering fifty-six examples. Although these were traditionally called

% Eighteen percent are said to be made of hypersthene, 7 percent of schist
and sericite- schist. Identification of material as reported in Blankenberg-
van Delden, Large Commemorative Scarabs, based on the statements of
the various owners.

*Urk. IV: 1660, 9, 1666, 14-15, 1742, 3; H. S. Smith, The Fortress of
Buhen: The Inscriptions, ExVI 48 (London, 1976), pi. XLV. On small
scarabs and seals he is called "lion of rulers” and "might}' lion™; see
Petrie, Hist. Scarabs, p. 40; idem, Scarabs, pi. XXXIII (58).
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the "marriage" scarabs and believed to refer to the king's marriage to Tiye
at the beginning of his reign, the term is a misnomer, for the text says
nothing about marriage, nor is there any indication of a regnal year date.”

It begins with the full five-part titulary of Amenhotep Il1, followed, as on
all the scarabs, by the name of his principal queen, "the great royal wife
Tiy, may she live." What comes next refers specifically to the queen: "Her
father's name is Yuya; her mother's name is Tuva; she is the wife of a
mighty king, whose southern border is at Karoy and whose northern is
(at) Nahrin." Karoy, the southernmost limit of Egyptian authority in the
Sudan, is the region extending from between the Fourth and Fifth
Cataracts on the Nile to the gold mines east of Abu Hamed.®

Nahrin is the kingdom of Mittani on the upper Euphrates. The expression,
"from Karoy to Nahrin™ was already somewhat cliched by the time of
Amenhotep 111, denoting the extreme southern and northern limits of the
Egyptian empire.’

The mention of the queen's parents (here and on the Kiluhepa scarabs) is
unparalleled in ancient Egyptian history, as is the definition of the
boundaries of the realm in terms of the queen, putting her on a level with
her husband. Because of this, a better name for this variety would be the

> See the discussion in Blankenberg-van Delden, Large Commemorative
Scarabs, pp. 4-8. It appears that the idea of a "marriage" scarab goes back
to Ippolito Rosellini's publication and translation of it (Monumenti storici,
I: 1, 247, 267), where he misreads the element semen hepu,
"establishing laws," in the king's Two Ladies name, as "Il quale ha
stabilito le sue nozze," deriving ancient Egyptian hep, "law," from Coptic,
hop, "marriage."

® On the recto of the Israel stele Amenhotep 111 says in reference to the
Third Pylon, "His Majesty brought the gold for it from the land of Karov,
on his first campaign of victorv of smiting'vile Kush" ( Urk. IV 1654, 14-
15). For the location of Karoy, see Zibelius, Afrikanische Orts- und
Volkcrnamen, pp. 162-163.

’Gardiner, AEO I: 176*-178*.
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Tiye scarab.?

The three remaining types are considerably rarer. Eleven lake scarabs
record the digging of a lake for Queen Tiye in year 11. Five wild bull-
hunt scarabs relate in great detail a wild bull hunt in year 2, in which the
king distinguished himself by slaying ninety-six wild bulls. And five
Kiluhepa scarabs tell of the arrival in year 10 of Kiluhepa, daughter of
Shuttarna 1I, king of Mittani, and 317 women of her retinue, not
inappropriately described as "a marvel."®

Amenhotep Ill's large commemorative scarabs are remarkable not only
for their inscriptions, but also for their uniformity. One might have
expected to find a correlation between the size of the scarabs and the
length of their inscriptions. In fact, the wild bull-hunt scarabs, which have
by far the longest text (16 lines), are also the largest, with an average
length (excluding fragments) of 9.9 centimeters. The lion-hunt scarabs,
however, have the shortest text (8 lines) and an average length of 7.7
centimeters. This group shows the greatest variation in size, ranging from
4.7, the smallest, to 9.5 centimeters, with most (73.6 percent) between 7
and 8.9 centimeters. The Tiy scarabs, with 9 or 10 lines, average 8.5
centimeters; the Kiluhepa series, with 10 lines, 7.2 centimeters; and the
lake series, 11 lines, 8.4 centimeters. The average size for all the scarabs
is 8 centimeters. Considering the number of scarabs, the difference does
not appear significant.'°

Until now it has always been taken for granted that the scarabs were
issued in separate series, the marriage scarabs in year 1, the wild bull-
hunt scarabs in year 2, the lion-hunt and Kiluhepa scarabs in year 10, and
the lake scarabs in year 11. In fact, however, the variations within each

®Blankenberg-van Delden, Large Commemorative Scarabs, p. 7.

% Arielle, P. Kozloff and Besty M. Bryan with Lawrence M. Berman,
Egypt’s Dazzling Sun: Amenhotep 11l and his world, 1992, the Cleveland
Museum of Art, 69.

% Arielle, P. Kozloff and Besty M. Bryan with Lawrence M. Berman,
Egypt’s Dazzling Sun: Amenhotep III and his world, 1992, the Cleveland

Museum of Art, 69.
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individual group are the same as those of the scarabs as a whole. This
suggests that they were all made at the same time, probably in the same
workshop and by the same group of artisans at least, the variations are
exactly what one would expect if that were the case. Similarly, a huge
number of seated Sekhmet statues were carved at the same time, as were
the glazed steatite statuettes of the king and queen.™

Sometime, then, in the eleventh year of his rule or thereafter, Amenhotep
Il issued and circulated throughout the empire a group of large
commemorative scarabs highlighting what he considered to be the most
significant events of his rule up to that point, showing him in various
mostly youthful roles.

But why this particular medium, the glazed scarab? The scarab was the
image of Khepri, the sun god, specifically the young sun god. The scarab
beetle rolls its eggs in a ball of dung, which it then buries in the earth. The
young, after feasting on this ball, emerge from the ground, fully formed.
For this reason the rising sun is called Khepri-kheper-emt©, "Khepri, who

' A few years ago, Aldred ascribed the group of glazed steatite statues of
the king and queen, which he dated to the early part of the reign, to the
work of a single studio: "In such a case one would expect to find a certain
variation in minor details and design, such as appears, for instance, in
contemporary faience and glass, not to mention the commemorative
scarabs.” To explain what seemed to be their sudden disappearance after
the first decade or so, he postulated "the exhaustion of a deposit of fine
white steatite which affected also the manufacture of scarabs, particularly
large examples™ ("Ahmose-Nofretari Again,” Artibits Acgypti: Stadia in
honorem Bernardi V. Bothmer a collegis amicis discipulis con-scripta
quae edenda curaverunt H. De Meulenaere et L. Limme [Brussels, 1983],
p. 11). Although we date the statues in question [20-22] to the later part of
the reign, the delivery of a large consignment of steatite to the royal
workshop, though it cannot be demonstrated, might account for the spate
of production in both cases. The most probable source for this stone in the
pharaonic period would appear to be in the area of the Barramiya gold
mines, reached via Wadi Abbad. We know these mines were worked in
the reign of Amenhotep 111 (inscription of Merymose).
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is born from the earth." The word for glazed material is zebenet, from
tieben, "to dazzle." Amenhotep Ill, "the Dazzling Sun Disk of all lands,"
thus had found the perfect calling card. LMB*?

1. Wild Bull-Hunt Scarab
Steatite. w. 6.56, L. 10.46, D. 2.46
The Cleveland Museum of Art, Gift of Betty and Max Ratner, no. 84.36

The Cleveland scarab is the only large commemorative scarab not
actually carved in the back in the form of a beetle. Instead, the back is
almost tent-shaped, smooth, rising up and back from the perimeter to a
sort of ridge down the center. In addition, the scarab is pierced not once
longitudinally, as is the rule, but twice transversely. Microscopic ex-
amination of its inscribed underside reveals that the hieroglyphic
characters were first cut by a drill, the drill holes being then connected by
knifelike cuts. The wild bull-hunt is one of the rarer varieties of large
commemorative scarabs; only 5 examples are known compared to, for
example, 123 lion-hunt scarabs or 56 Tiye scarabs. It has the longest text

of all 16 lines of which Cleveland's is the best preserved:*®
T 2 fi—

rapt-sp 2 hr hm n
In the second year of the reign of His Majesty,

=D D=
hr k3-nht h-m-m3t nbtj smn-hpw

the Living Horus, the mighty Bull, diademed with Maat (i.e. Truth), the
[e]Stablisher of Laws,

2 Amenhotep IlI's devotion to Khepri is also shown by the colossal scarab
by the sacred lake at Karnak, PxVI IP: 221.

BThe others are in the British Museum, Petrie Museum, Israel Museum,
and a private collection in Cairo; see Blankenberg-van Delden, Large
Commemorative Scarabs, pp. 57-61, pi. X; B 3 is now Israel Museum,
76.18.244, Ben-Tor, Scarab, p. 57, no. 3.
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125100 2 ¢=(E4)

nbtj smn-hpw hr-nbw 3-hps hwj-sttjw nsw-bjtj nb-m3t-r¢

the Pacifier of the Two Lands (i.e. Upper and Lower Egypt), Mighty one
in arm (or, thigh), Smiter of the Nomads

SEDAHT=CEDHT L8

§3-r< jmn-htp hik3-w3st dj ‘nh hmt-nsw wrt tjy ‘nh.tj bj3yt hprt

the son of Ra, Amenhetep, Governor of Thebes, giver of life (the King's
Woman, the Great One, [being] Ti, living one like Ra, a marvellous thing
took place

EIAF S HITIH LIRS E

n hm=fjw.tw r dd n hm=fjw wn sm3w hr h3st

through His Majesty. One came bringing a report to His Majesty, saying:
"The Wild cattle are in the hilly ground

SAPSGEEll N NIZNG

nt w n Stp nt hm=f m hd m wj3 h5-m-m3t

of the district of Shetep.” (Wadi Natron 4) His Majesty set out by boat and
sailed down the river in the royal barge called Kha-em-Maat"

P2l 2IB+RT IR FT5ESE

hr tr n h3wj Ssp tp w3t nfrt spr m htp r w n Stp

during the night. And having made a successful journey he arrived safely
in the district of Shetep

S22 ThE Cean l

hr tr n dw3w hr tr n dw3w

early the following morning. His Majesty mounted his horse and rode off
with all his bowmen following him, and the head men, and all the
captains of the bowmen,
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(IR 42208 B LA
ht hm=f hr ssmt m§=ftm m-ht=f shn.tw srw ‘nhw nw ms® r-dr=f mj-kd=f
hrdw

were commanded to keep a strict watch on the wild cattle, and all the
children

=7 ATRERLIRT=1-]

n kp v jrt rsw hr n3 n sm3w jst wd.n hm=frdj.tw

of the neighbourhood to do the same. And His Majesty gave orders for all
the wild cattle

ShHRR = TISI3INTS
Jth.tw nn k3w m sbtj hn® s§dy wd.

to be driven into a stockaded enclosure with a ditch (?) round about it.

q E’Mﬁm%ﬂ | mﬁq\\ @ng‘

wd.jn hm=fr nn sm3w r 3w=sn rht jrj k3 170

His Majesty commanded a counting of all the wild cattle to be made, and
their total number was 170.

P RIN=E2 8 T

jn hm=fr nn sm3w r 3w=sn rht jrj k3 170rht jn.n hm=f m bhs m hrw pn k3
Sow3h.jn
hm=f hrw 4

The number of the wild cattle which His Majesty hunted and slew on this
day was 56 head. His Majesty remained idle for four days

(NISF=EABZE

m-ws rdjt srf n ssmwt=f ht hm=f hr ssmt
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in order to allow his horses to recover their fieryness. Then His Majesty
mounted a horse, and

[S21 45 ISR 0
rht nn k3w jn.n=fm bhs k3 40

the number of wild cattle which he hunted and slew was 40 head.
(A RAM:::

dmd k3 96.
The total number of the wild cattle [slain by him] was 96 head. **

The wild bull hunt shows the youthful Amenhotep Il then in his early
teens reveling in the sporting-king tradition established earlier in the
Eighteenth Dynasty and exemplified by his grandfather Amenhotep II.
Big-game hunting of elephants, lions, and wild bulls was a favorite
pastime of these monarchs. The animals were penned in (surrounded by
an enclosure with a ditch), while the king, splendid in his chariot, drawn
by a span of magnificent horses, fired at them with arrows and javelins.
A relief on the back of the first pylon of the mortuary temple of
Ramesses 11 (reigned ca. 1194 1163 BC) at Medinet Habu shows such a
wild bull hunt in progress (Figure la). It was more than just a pastime, of
course. The king's success as a hunter stood for his victory on the
battlefield and symbolized the triumph of order, embodied in the divine
ruler, over the forces of chaos.™

The royal barge Kha-em-maat, "Appearing in Truth,” named after the
king's Horus name, is known to us from other sources namely,
monuments of five of its officers and crew: Battalion-Commander and
Standard-Bearer Neben-kemet, Standard-Bearers Siese and Meryptah,

“ Arielle, P. Kozloff and Besty M. Bryan with Lawrence M. Berman,
Egypt’s Dazzling Sun, 70.
> Arielle, P. Kozloff and Besty M. Bryan with Lawrence M. Berman,
Egypt’s Dazzling Sun, 72
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Chief of Equipment Nakht, and Sailor Ipu.'®
EXHIBITED

Cleveland, 1985, The Cleveland Museum of Art, The Tear in Review for
1984, cat.: BClcvMns 72 (April 1985): repr. 166, no. 27

2. Lake Scarab
Green glazed steatite. W. 7.1, L. 9.5, D. 4.2
Lent by the Metropolitan Museum of Art, Rogers Fund, 1935, no. 35.2.1

The back of this scarab is exceptionally well modeled, with three lines
dividing the wing cases and a double line surrounding the prothorax.
There are two double-lined triangular notches on the outer corners of the
wing cases, below the lower line separating the wing cases from the
prothorax. The legs are carefully striated, indicating hairs (setae).®

The prothorax is inscribed with a cartouche a rare feature, known only
on one other example“the good god Nebmaatra, beloved of Horus, lord
of Buhen."* The town of Buhen (now submerged under Lake Nasser)
was situated just below the Second Cataract, across from Wadi Haifa, at
the border between Egypt and the Sudan. It was the site of a great
Middle Kingdom fortress, which guarded what was at that time the

®Nebenkemet is known from a stele in Chicago (Oriental Institute
Museum, 11696, Sir Flinders Petrie and Guy Brunton, Sedment Il, BSAE
35 [London, 1924], pi. LII); Siese from a stele and a funerary cone, both
in Cairo (stele, IE 49113, Gaballa A. Gaballa, "Siese, Naval Standard-
bearer of Amenophis Il1," ASAE71 [1987]: 87-95, pis. Mil; funerary
cone, Davies-Macadarn, Corpus, no. 249); Nakht from an ebony whip-
handle in Liverpool (Newberry, PSBA 35 [1913]: 157-158); Meryptah
from a stele in Vienna (E. V. Bergmann, "Inschriftliche Denkmaler der
Sammlung agyptischer Akerthiimer des osterr. Kaiserhauses," RecTrav7
[1886]: 188, no. 11); and Ipu from a stele in the British Museum (EA 295,
BM Stelae, VIII: 49-51, pi. 41).

" Arielle, P. Kozloff and Besty M. Bryan with Lawrence M. Berman,
Egypt’s Dazzling Sun, 72

8 Arielle, P. Kozloff and Besty M. Bryan with Lawrence M. Berman,

Egypt’s Dazzling Sun, 72
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southern border. Its temple built mainly in the New Kingdom by
Hatshepsut and Tuthmosis 111 and dedicated to Horus, lord of Buhen, is
now preserved in the garden of the National Museum in Khartoum. The
triangular spaces between the front and middle legs and the base on
either side are inscribed with the king's name on the right (“the good
god, lord of the two lands, Nebmaatra, given life") and the queen's on
the left (partly obscured by the glaze).'

The lake group of scarabs commemorates the digging of a large
artificial lake for Queen Tiye. Eleven examples are known; they exhibit
an unusual number of variants in the text (noted below in the
translation), although, as Blankenberg-van Delden points out, these are
minor and do not affect the meaning. The present example is one of the
two best-preserved specimens, the other being in the British Museum.
The text on the underside is as follows:

He full z:um/?/fzg fing follows AN 2 PES 1T B

RPN (e At | T4l B ([ e
e m AR LD LA D 330 S50 11 A Tk IS
SO RALG 5P AASE

rnpt-sp 11 3bd 3 3ht sw I hr (hm n)

Year 11, third month of the Season of Inundation, day 1, under (the
majesty of)

hr k3-nht h5-m-m3<t

Horus: Mighty bull appearing in truth;

nbtj s mn-hpw sgrh-3wj

Two Ladies: Who establishes laws, who pacifies the Two Lands;

hr-nbw 3-hps hwj-sttjw

¥ Blankenberg-van Delden, Large Commemorative Scarabs, p. 11.
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Gold Horus: Great of strength, who smites the Asiatics;

nsw-bjtj nb-m3t-r¢ s3-r jmn-htp hk3-w3st

The king of Upper and Lower Egypt: Nebmaatre; Son of Re:
Amenophis, ruler of Thebes,

dj ‘nh hmt-nsw wrt tjy ‘nh .tj

given life, and the great king's wife Tiy (may she live!).

wd hm=fjrt mr n hmt-nsw wrt tjy

His Majesty ordered the creation of a lake for the great wife of the king,
Tiy

nh.tj m dmj=s n drw h3

(may she live!), in her town of Djaru kha,

3w=fmh 3700 wsh=f mh 600

its length being 3700 cubits and its width 600 cubits.

jr.n hm=fhb wb3 sw

His Majesty celebrated the feast of the opening of the lakes

m 3bd 3 3ht sw 16

in the third month of the Season of Inundation, day 16,

hn.tw hm=f m wj3 jtn thn m-hnw=f

when His Majesty was rowed on it in the barque 'Aton gleams"#

Aten-tjehen, "the dazzling sun disk,” Amenhotep Ill's favorite epithet,
makes its first appearance on the lake scarabs in the name of the king's
barge. Rebus writings of the name on jar sealings from the royal palace at
Malgata in western Thebes show an image of a seated god {neb), holding
a feather (niaat) in his hands and crowned with the solar disk (Ra). This is
enclosed within a larger disk, which rides in a boat over the long
horizontal sky-sign (pet). Below this is the hieroglyphic sign for
"dazzling" (tjehen), the whole spelling out "Nebmaatra is the dazzling sun
disk". The sky was conceived as a vast expanse of water on which the sun
god sailed in his bark by day. This is the image conjured up by the lake

2 Blankenberg-van Delden, Large Commemorative Scarabs, p. 14.
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group of scarabs.?

Plates

Plate 1: Wild Bull Hunt Scarab of Amenhotep |11

! Hayes, JNES 10: fig. 25 (E, F); Johnson, in Berman, ed., Art of
Amenhotep I11,pp. 38-39
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Plate 2: Lake Scarab of Amenhotep Il
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Dawn of Oil production in Modern Egypt (1869-1948)

Hend Mohammed Abdel-Rahman
Tourism Guidance Department, Faculty of Tourism & Hotels, Minia
University

Abstract

In the second half of the 19™ C, the real inception of the oil business
started in Egypt by foreign hands and developed to be managed by
Egyptians after long decades. This epoch before Egyptianizing the oil
sector will be the topic of this paper. Based on the Investigative and
historical methodology, this paper aims to investigate the history of oil in
Egypt. It also highlights the development & procedures of producing the
oil in Egypt. The Governmental oil regulations and its consequences
under the investigated period which extended from 1860s to 1940s will be
tackled with an insight view on cities that were established mainly as
result of discovering oil in lieu. However, this paper is an attempt to
discover who controlled the oil production in Egypt and settled the
disputes in the oil field which mainly was inhabited by foreign investors
who were employed namely by the Egyptian Government.

Keywords:Oil, petroleum, Red Sea, Gebel Zeit, Jamsah, Hurghada, oil
concessions.

Introduction

In ancient Egypt, Petroleum was known material, as there are paintings on
the temples’ walls clarifying that the Pharaohs used crude oil as a fuel to
light the oil lamp. Niches where lamps were placed, together with the
surfaces of the surrounding rocks were blackened with smoke, showed the
use made by the ancients of petroleum in lighting up their mines.!
Petroleum products were also used in ancient Egypt as a liniment and in
curative preparations for eye infections, while bitumen was used in
mummification.? The origin of the black colour of mummies has always

') Stewart C. E. (1888) Report on the petroleum districts situated on the Red Sea
coast, Wizarat al-Ashghal al-‘Umiimiyah. Egypt,p13
2 )P. Macini and E. Mesini History of petroleum and petroleum engineering,
Department of chemical, petroleum, Mining and Environmental Engineering,
University of Bologna, Italy, Encyclopedia of Life Support.
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been a subject of debate,*® it was either bitumen or pitch or both** that
were extensively employed by the ancient Egyptians in the preservation
of the Dead.

Bitumen which was commonly used in Egypt thought to come from the
Dead Sea area in Palestine. Diodorus,** visited Egypt in the first century
BC and described the bitumen collection by Egypt’s inhabitants to be
used in mummification from the Dead Sea area to be known as bitumen
of Judea.® Bitumen of Gebel Zeit was the first evidence for the use of an
indigenous source of bitumen in ancient Egypt. The Libyan “Pasehor”
from about 900 BC, had bitumen from Gebel Zeit.’

Oil was distilled by Persian chemist al-Razi in the ninth century,
producing chemicals such as kerosene.’Al-Qalgashandi*® reported that
petroleum was abundant in Egypt on the coast of the Red Sea, percolated
over the mountain to be gathered in a special vase and stored in the Sultan

3*) Lucas (1914) and Hammond (1959) studied the writings of the Egyptian,
Arab, Greek and Latin authors who studied mummies and mummification.
(Maksouda)
* *) Bitumen that was used in mummification may be either (a) a mixture of
hydrocarbons originating in petroleum found naturally impregnating certain
porous rocks, generally limestone, in various parts of the world.(b) a similar
material mixed with varying, proportions of mineral matter found in the form of
deposits, as in the well-known “pitch”. Pitch may be either natural or artificial.
Natural pitch is simply bitumen, which has become solid by exposure, and is
found in the neighbourhood of the Dead Sea.( G Abdel-Maksouda - 2011)
> *) Diodorus of Sicily was a Greek historian. He is known for writing the
monumental universal history Bibliotheca historica, between 60 and 30 BC,
much of which survives. It is arranged in three parts. The first covers mythic
history up to the destruction of Troy, arranged geographically, describing
regions around the world from Egypt, India and Arabia to Greece and Europe.
The second covers the Trojan War to the death of Alexander the Great. The third
covers the period to about 60BC. The title Bibliotheca, meaning 'library’,
acknowledges that he was drawing on the work of many other authors.
®)Middle East and Asia Reservoir Review: Desert, Delta and Gulf
Vol. No. 1, 2000,p23-27
") G. Abdel-Maksouda, Abdel-Rahman EIl-Amin(2011)A Review on the
Materials used during the mummification process in Ancient Egypt,
Mediterranean Archaeology and Archaeometry, VVol. 11,No 2,p 129-150
8 ) Bilkadi, Zayn, (1995)The Oil Weapons, Saudi Aramco World ,Vol.46,No
1,January/February 1995, p20-27 .
% *) Shihab al-Din abu 'l-Abbas Ahmad ben Ali ben Ahmad Abd Allah al-
Qalgashandi (1355 or 1356 —1418/821 Higri) was a medieval Egyptian writer
and mathematician.
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magazines. Ibn Taghribirdi*'° ascertained too the abundance of petroleum
in Egypt.'! They utilized it in arming their military campaign and in
celebrations and processions to make fireworks.?

Chinese preceded Japanese in drilling for oil, by using bits attached to
bamboo poles, then oil was burned to evaporate brine to produce salt.™
The Japanese identified oil as the “burning water” in the seventh
century,™ but the Chinese oil wells reached to 2,000 feet deep in the
fifteenth century.™

The oil extraction & collection techniques were the important addition of
the nineteenth century. Earlier techniques were practiced but were not
efficient enough. Oil sands were mined from 1745 in the Alsace region of
France by special appointment of Louis XV. In the early 1800’s,
merchants built damns that allowed oil to float to the water’s surface**® in
“Qil Greek” of Western Pennsylvania. Baku,"" was the world’s largest
oil productive region in the mid of nineteenth century, it had an earlier
background that dates back to the mid thirteenth century, when the
natives used to collect oil from oil seeps in the surface as described by
medieval Arabic travelers and historians.*®

10%) Jamal al-Din Yusuf bin al-Amir Sayf al-Din Taghribirdi ( ¢ < s cpall Jles
G g SV cpall G YY) or Ibn Taghribirdi (1410-1470 AD/813-874
Hijri) was an Egyptian historian born into the Turkish Mamluk elite of Cairo in
the 15th century. He studied under al-Ayni and al-Magrizi, two of the leading
Cairene historians and scholars of the day. His most famous work is a multi-
volume chronicle of Egypt and the Mamluk sultanate called Nujum al-zahira fi
muluk Misr wa'l-Qahira. His style is annalistic and gives precise dates for most
events; this format makes it clear that lbn Taghribirdi had privileged access to
the sultans and their records.
-684/923-64)cpabsall dic 5 sk 5 dsladiul LadillaEl Gulae o )gaie 3o (M

28 04‘2006‘3)Aw\‘lk‘3ﬂc\.a3;¥\5 ilual) G el 5l yall OP)\J‘((“1517

52 e (12
3) Dutch Holland, Phd & Jim Crompton, Ms,The future belongs to the digital
engineer, Xlibris Corporation,2013,p49
) Heshelow, Kathy Investing in Oil and Gas- the ABC's of Dpps (Direct
Participation Program): The State of Oil & Gas, and Why You Need to Learn
About This Now, iUniverse,2010,p52
) Ibid
19 %) This technique depends on placing blankets in the water, letting them soak
with oil, and the oil was then retrieved by wringing out the blankets.
17*) Capital city of Azerbaijan
'8 YHeshelow, Kathy Op.cit,p52
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Russians built the first modern commercial oil-distilling factory in
Balakhani and nine years later they sank the world's first exploratory oil
well in Bibi-Heybat which is considered the world’s first giant oilfield.™

There was no practical way to extract oil until the late 1850's,%° a decade
later, the former railway conductor E. Drake drilled the first oil well for
petroleum extraction. This was the first oil well in the world that used
mechanical drilling.”?* It was so simple, effective and cheap way for
extracting oil that it was employed by many companies.?

With the turn of the nineteenth century, the world concluded that the
heating power of petroleum equal that produced from double of amount
of coal. Comparing transport expenses of coal with that of oil was for the
sake of oil which coast less apart from the stokers’ wages.?

Egypt then was still far from oil industry, mainly because the most of the
Egyptians depend on agriculture not industry so the knowledge and
experience in the field of oil industry were nil and the main players of
oil’s game in Egypt were foreign investors not the Egyptians.24

The history of oil industry in the world was tackled by many valuable
studies, but for Egypt, it is a subject of rare resources, except for the
official reports that were prepared by British & French advisors who were
employed by the Egyptian Government, to decide the continuity of
drilling in certain area or not, that of E.M. Dowson (1920) was very
valuable for this study, Shell Co. in 1913 reported to decide the shape of
contract between the company and the Egyptian government,such report
was important in declaring the shape of oil concessions. Reports of
Petroleum companies in general continued to be valuable source and
economic Reports of “L’Egypte Contemporaine” were fundamental

%) Smil, Vaclay Energy Transition: History, Requirements, Prospects, ABC-
CLI10,2010, p33
2y Dutch Holland, Phd & Jim Crompton, Ms, Op.cit. p49
%) A museum was established in 1934 to feature the oil well drilled by
"Colonel” Edwin Drake and working oil field equipment. The State of
Pennsylvania has spent US$8 million for the museum renovation.
2 ) Simanzhenkov, Vasily Idem, Raphael,Crude Oil Chemistry, CRC
Press,2003, p165
) Ardagh, Colonel The Red Sea Petroleum Deposits, Proceedings of the Royal
Geographical Society and Monthly Record of Geography, New Monthly Series,
Vol. 8, No. 8 (Aug. 1886) p502-507
%) Ministry of Finance Egypt, Mines & Quarries Department (1922), Report on
the mineral industry, Government Press,1922,Cairo.
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resources in declaring the international interest in controlling the oil
production sector in Egypt.

Development of Oil Production in Modern Egypt

Egypt was the first country in the Middle East and North Africa to be
systemically explored for oil although it did not become a major oil
producer by the Middle Eastern standards.”

The earliest discoveries were around the Gulf of Suez under the reign of
Khedive Ismail (1863-1879), who embarked on a program of
modernizing Egypt that included mineral exploration.

In 1869, the first French Company Société Soufriere des Mines de
Gemsah et de Ranga discovered oil seeps at Ghubbat al Jamasah
(Gemsah), along the coast of the Gulf of Suez, while exploring for
sulphur. The company asked permission to explore specifically for
petroleum, but the government refused, wishing to preserve the
prerogative for itself. The company sued but lost.*®

The 1880s was more alive in Egypt with examination efforts which were
carried out by competent foreign geologists.?’ The Government
encouraged private enterprise in the new oil-field, and obtained proposals
for extending the borings, erecting refineries, tanks and other accessories
related to this new industry in Egypt. Offers were mainly by foreigners
who realized the value of this kind of investments earlier than the
Egyptians.

Between 1883 and 1888, the government employed foreign experts in oil
works, Nubar?® Pasha employed the Belgian M. De Bay and the American
Herbert Tweddle, to explore in the Gemsah area. De Bay visited the
various localities in which the presence of oil was observed. Depending
on his report, it was decided to import suitable machinery from Belgium
and began borings® in lieu where oil expected to be. On the 28th of

) Vassiliou, M. S. (2009) Historical Dictionary of the Petroleum Industry,
Scarecrow Press, p176
2%y Ibid, p177
27) Ardagh, Colonel(1886) Op.cit.p504
8 %) Nubar Pasha (1825-1899), statesman of Armenian descent who was
instrumental in the negotiation of important treaties with the European powers
and in the division of authority between Egyptian and British administrators. He
had main role in settling the financial crisis of Egypt and the debtors at the end
of Ismail’s reign.
(Encyclopaedia Britannica
http://www.britannica.com/EBchecked/topic/421481/Nubar-Pasha)
2% Ardagh, Colonel Op.cit.p503.
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February 1886 and at a depth of 32 meters, an oil spring was reached to
produce a very small quantity of petroleum. A second boring, about 60 m
far from the first one was so productive that workmen had to close the
pipe until suitable tanks were saved.*® The produced quantity was not
accurately evaluated, it was estimated with 500 cubic meters of liquid
were delivered in twenty four hours, two-thirds of the product was water
and one third was petroleum.™

Early in1886, the Government employed Mr. L. H. Mitchell in
reconnaissance works to petroleum districts which were classified by
Mitchell to islands (such as Gafatin, Jubal and Shedwan) that should be
out of research because they had oil at too great depth. Mitchell’s report
recommended Gebel Zeit and Abu Shaar, Wadi Deeb as promising areas
for boring works.*

American, Russian and Romanian borers were imported and the work ran
fast on the Red Sea Coast. The Americans drilled more five wells at
Gemsah where two of them were so productive. **Despite success in
finding oil, particularly in Tweddle’s case, the government deemed
further exploration and development too expensive and terminated these
efforts in 1888.

The Egyptian Geological Survey efforts returned on the eighth of March
1896 to make mineral exploration and evaluation, geophysical
exploration, laboratory studies and mining projects.

Colonel Stewart was employed to report which spots expected to be oil
productive in Egypt, Abu Durba and Qenah were the most distinctive
results of this report, Stewart endeavored to ascertain the importance of
Qenah on the map of oil production in Egypt, he depended, in reporting,
on the Bedouins, mainly of Ababdi tribe, who dwelled these spots but
their answer was unsupportive for digging in Qenah.>* The Government
authorized Cairo Syndicate, in 1904, to explore oil in Sinai and Qenah.*®

%0y Stewart, C. E ,Op.cit. p3.
31 Colonel Ardagh, Op cit. p504.
%2) E.M. Dowson, (1920) Note on the programme and policy of the Government
with regard to the investigation and development of petroleum resources of
Egypt, Ministry of Finance, Egypt , C. B. E.,Cairo,p24.
%) Middle East and Asia Reservoir Review, Op. cit.
3 Stewart, C.E. Op.cit,p23.
% YKonstantinos Oikonomopoulos, Costis Stambolis, Hydrocarbon Exploration
and Production in the East Mediterranean and the Adriatic Sea, IENE’s
International Workshop, Athens April 26-27,2012,Institute of Energy for South
East Europe.
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In 1905, the Egyptian Petroleum Company, Limited, was formed to
acquire license from the Egyptian Government to prospect for petroleum
in the neighborhood of Gemsah.*®

Three years later, in 1907, the Egyptian Oil Trust Ltd was registered by
Messrs Light and Fulton in London to acquire oil concessions, explore,
develop, drill, refine, store, supply, distribute and deal in petroleum and
its products. It had a capital of £ 100,000 in £ 1 shares. Its concessions
embraced 100 square miles of territory, immediately west of the Red Sea
and included water of Suez Canal. The Trusts’ workers began digging on
January 1, 1908 and a well was completed in March 1909 at a depth of
1920ft. On this digging’s results, the Petroleum Review commented in on
April 24, 1909 “A most important oil strike has recently been made by the
Egyptian Oil Trust Ltd, in one of its wells upon the coast of the Red Sea”
3" The Red Sea Oil Fields, Limited was formed in 1910 to take over from
the Egyptian Oil Trust, Limited, an area of 50 square miles and continue
the drilling operations. The work of the two companies has been attended
with continuous success, to dig a number of highly productive wells.*®
Shell arrived in Egypt in 1911 to operate two concessions in Gemsah and
another one near Hurghada. The upstream business was managed by the
Anglo Egyptian Oil Company (a joint venture between Shell and British
Petroleum, 50% Shell and 50% British Petroleum) was the major oil
producer, while Shell Company of Egypt dominated all downstream
distribution business in Egypt.

Storage tanks, with an aggregate capacity of about 100,000 tons, were
established at Gemsah, Hurghada, and Suez where the crude oil is
converted into commercial products in a refinery at Suez, with a capacity
of 1200 tons a day, it was built in 1912. The refinery was connected with
Port Tewfik, two miles distant, by four pipe-lines.*

Egypt has been a commercial oil producer since 1911. The production
curve was very irregular as the outcome of new oil fields, and the rather
rapid exhaustion of the oil fields in a short period of time. In 1912, the
number of wells was approximately twenty three.”’After a prolific field
had been proved at Hurghada, and as the fuel prices began to rise all over
the world, Egyptian Government was criticized internally because the
absence of Governmental sector from the field of exploring and

36 ) Redwood, Boverton Petroleum: Its Production and Use, London, p 50
37 ) Middle East Review, Op.cit,p23.
38 ) Redwood, Boverton,(1922) Op.cit ,p 50.
39 )lbid,p51.
%) Konstantinos Oikonomopoulos, Costis Stambolis, Op.cit,p17.
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exploiting oil in Egypt, and due to outstanding local need of additional oil
supplies, the Egyptian Government undertook a systematic programme of
petroleum research to have intensive amount of petroleum production
instead of granting concessions and leases to foreign companies. This
governmental involvement took place on August 1919, it was indigenous
and mostly did not have strong commercial achievements but the decision
was of strong independence indications. Especially after the outbreak of
1919 whose main outcome was the attitude of Egyptianizing the
administration of Egypt .The first chosen area for making Egyptian
borings was Abuu Shaar ' then Abu Durba , neither of them was desired
by foreign oil companies. A third area between Suez and Bitter Lakes was
reserved for Government future drilling. In 1917-1918, the Egyptian
Government began geological research on both sides of the Gulf of Suez.
New investors began prospecting works over the Egyptian coastlines and
Sinai Peninsula. In 1921 the D’Arcy Explorations, the British Sinai and
other companies acquired licenses and began boring works in undrilled
territories.*

Until 1921, the production was as follows

Year | New Feet Wells Production | Hurghada | Year | New Feet Wells Production | Hurghada

Wells drilled | producing | in Gemsah Wells drilled | producing | in

drilled drilled Gemsah

and and

drilling drilling
1908 | 2 1,415 - - - 1915 | 17 11,319 | 8 13,144 16,910
1909 | 6 3,547 - - - 1916 | 11 8,775 12 10,895 46,848
1910 | 19 18,506 | 4 2,793 - 1918 | 12 10,741 | 19 5.017 276,868
1911 | 24 16,874 | 5 2,793 - 1919 | 14 6,754 21 4,234 227,686
1912 | 21 9506 | 5 27,962 1920 | 12 12,916 | 25 2,730 145,220
1913 | 14 9,059 6 12,786 - 1921 | 26 22,657 | 31 4,209 178,284
1914 | 18 9,271 9 88,491 11,189

The 1920s was a lean years of oil production in Egypt as a whole,
fruitless wells were drilled by many companies (Eastern Petroleum
Finance Company, Oilfield of Egypt and Anglo-Persian Oil Company
which took license to drill in Sinai) and the solution was in the new
technology invented in Europe and firstly exported to Egypt where, in
1923, Anglo-Egyptian Oilfield Ltd introduced the Eotvos torsion balance,
consequently more perfect surveys were made for Hurghada and

1 %) Mainly because of its proximity to Hurghada which began to be petroleum
productive area and also because of the surface conditions which carried
indications for its being rich in oil.
%2 Report on the mineral industry, Op.cit. p11.
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Gemsah.®In 1922, 660 Kms? in Egypt were held under Petroleum
prospecting licenses and 14 Kms? were under mining leases.* In 1934,
the Egyptian cooperative Petroleum Association Co. was established in
Egypt, It had a capital of L.E 932, in 233 shares, (each L.E 4), during one
year the company’s tanks were established near Alexandria depending on
L.E 8000 loan from Credit Agricole Bank®, the new born native Egyptian
company activities included linking cooperatives for the exchange of
goods and services and support cooperation in Egypt.*’A successful deal
with the Romanian AIBRAHOVA Co. took place in 1936 for exporting oil
products, the capital of the Egyptian Company reached to L.E 250.000 in
1952. Gradual progress enabled the Egyptian company to section of the
annual profits for investigation and research works.*’

The 1938 was progressive era for oil production in Egypt, Ras Gharib was
added to be a boost in the oil production, with 1,200 bbl/day and
increased to reach its peak of 5.1 million barrels in 1939.%® The next table
declares the sharp increase in Egypt’s oil production due to Ras Gharib
additions

Petroleum Production of Egypt(1911-1949)

(in metric ton)

Year production year production year production
1922 172874 1938 225736 1944 1352943
1923 153402 1939 666419 1945 1350468
1924 163341 1940 928957 1946 1278653
1925 179651 1941 1220064 1947 1326138
1930 285088 1942 1181810 1948 1900000
1935 182003 1943 1284966 1949 2300000

The Government, provided in 1937-38 that license will be granted for an
area, no less than four square kilometers, for one year subject for renewal.
Foreign Companies scrambled to make deals of drilling in Egypt, the
major of them were Anglo Iranian Oil, Royal Dutch Shell Group (which
included Anglo-Egyptian Oilfields) they could exploit 23,000 km?
distributed among Suez, Port Said, Alexandria and Sinai. Socony Vacuum

) Middle East Reservoir Review, Op.cit. p22.
*) Report on the mineral industry of Egypt, Opcit. p23.
sl padl Ll dnSacqdackn Y1 330 (& U550 @ a(1953)s sl 2, (P
.102

*®) Konstantinos Oikonomopoulos,Costis Stambolis, Op.cit.p 18.

10203l @‘)AGLS_"‘).A‘ Al (47
*8) Konstantinos Oikonomopoulos,Costis Stambolis, Op.cit.p18.
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Oil Co. was the American company which exploited 14,500 Km? along
the coast of Red Sea besides south and east of Port Said. California Texas
Oil Co., (Standard Oil de California) which exploited the area of 16.000
Km? west and south of Alexandria. The Standard Oil of New Jersey
concentrated its efforts between Cairo and Port Said, Fayum, Sinai and
Suez Gulf. The concession covered 15,800 Km? *then the main five oil
companies ° utilized their subsidiaries to get more licenses in Egypt and
the eventual result in 1939 was about twenty three companies were
drilling in Egypt. Consequently, spectacular rise in the Egyptian oil
production took place in 1939, with a total output of 5,100,000 bbl

exceeding the previous year’s yield by 207%.>"

Egyptian oil output mostly doubled during the WWII despite major
logistical problems. The 1946 exploration of the Anglo-Egyptian Oilfields
Ltd in partnership with Socony-Vacuum Oil Co. resulted in Sudr whose
production raised the total output for Egypt in 1948 to over thirteen
million barrels. Standard Oil Co. was one of the early driller in Sinai. In
1948 the Egyptian government banned the export of crude oil, allowing
only refined products to be exported,® to stimulate the national refining
and petrochemical sectors,> but it led to curbing exploration by foreign
companies until 1953, when the law was liberalized.>

Concessions ~>°

) L'Egypte, (1950)Institut national de la statistique et des études économiques

(France), Presses universitaires de France (Paris)

% %) Anglo -Iranian Oil. Royal, Dutch Shell group (which included Anglo-

Egyptian Oilfields), Socony-Vacuum Oil Co. Inc., Standard OIL Co. of

California, and Standard OIL Co. of New Jersey.

*1) Middle East Reservoir Review Op.cit.p 23.

*2)Vassiliou, M. S. Op.cit.p178.

>3) History of Egyptian oil and gas industry

(http://wiki.openoil.net/index.php?title=History_of Egyptian_oil_and_gas_indu

stry)

> )Shwadran, Benjamin (1977) Middle East Oil: Issues and Problems,

Transaction Publishers,p 51.

>>*) |t is a negotiated contract between a company and a government that gives

the company the right to operate a specific business within the government's

jurisdiction, subject to certain conditions .Private company enters into an

agreement with the government to have the exclusive right to operate, maintain

and carry out investment in a public utility for a given number of years.

Governments may use concession agreement to provide services which they

cannot or will not provide. Lease is another form of contracts which is closely

related but differ from a concession in the rights of the operator and its

remuneration. A lease gives a company the right to operate and maintain a
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At the turn of nineteenth century, European and American investors
invaded the Middle East attempting to obtain oil concessions. The shape
of deals between the governments and those investors in the oil field has
been controlled by many factors; mainly the political positions, and the
authority of the granting government.

Egypt never granted an exclusive concession to any company; and a
number of companies always operated in different parts of the country.
Legislation was effective factor in limiting and controlling the activities
of the oil companies.”®

In 1863 the Egyptian Government granted Marquise de Bassano a
concession for extracting sulphur on the coast of the Red Sea, including
Jebel Zeit, Gemsah and the Islands of Jafatin. >’The term of the
concession, originally thirty years was subsequently extended to 1899, ®
Marquis de Bassano had so many important concessions on the Red
Sea.>For him, the Egyptian deal was unprofitable so the concessionaire
abandoned the area in 1869. Marquise de Bassano complained the
Egyptian Government for his loss. The suit continued until 1883, when
the Mixed Court of Appeals in Alexandria decided for the sake of the
Egyptian Government.® The dispute was partially for the shortage of the
required labors,™ Nubar led the wave of substituting the corvee with

public utility, but investment remains the responsibility of the government. In
present Egypt, the right to explore and produce oil and gas is typically awarded
to commercial oil companies on the basis of production sharing arrangements
(PSASs), which are awarded as concessions. The contractor, usually a foreign or
Egyptian private oil company (or companies), is awarded the concession after a
successful bidding phase, and thereafter assumes all risks involved in exploring
and developing crude oil or natural gas from the concession area in return for
cost recovery and a production share if a commercial discovery is made. The
Egyptian Government, as concession grantor, retains the right to own and
control the country’s natural resources.
%) Shwadran, Benjamin Op.cit.p51.
> Ardagh, Colonel Op. cit. p 504
%) Every accustomed arrangements were carried out; Shafts and galleries were
made, ovens were built and a gauge railway established.(Ardagh,Colonel1886)
9 Le Figaro (1854), Paris.
%) Jurisprudence des tribunaux de la réforme en Egypte: recueil officiel, Egypt.
Cour d'appel mixte, Egypt. Mixed tribunals, Part 1, Volumes 13-14, Moures,
1888, P 242-243.
%1 *) Nubar Pasha managed to abolish corvee as a new attitude prevailed Egypt
under Ismail.
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mechanic power, the act that was not favored by foreigner investors.®?
The usual term of concessions in Egypt was thirty years, > at the end of
this term it could be extended for more fifteen years; in that case the
Government can increase the royalty with a maximum of 10%.

The license was another shape of contracts that used to last shorter time of
mostly five years in Egypt and no more than three years to begin borings.
Even the number of required derricks to be accomplished was defined in
the contracts. However, certain restrictive obligations can be traced in the
concessions that signed for using oil fields in Egypt. In Hurghada
concession the company had to sell both produced kerosene and liquid
fuel (mazut) to Egypt at lower prices than the world’s. The Egyptian
fields’ production was not enough and fuel was imported, for the
kerosene, an agreement between stakeholders and the Government to
include kerosene imported from abroad.®* Royalty that was offset against
the dead rent was between 5 and 10%, and reached in 1920 to be 12.5%
for unproved land, 25% for proved land. The Government could take
royalty cash or in kind. In the 1930s concession of Ras Gharib, Egyptian
Government could obtain 14% of the total production.®® "It was
approximately the same value in the United States, and less in each of
Galicia, Romania, Trinidad and Burma, but in Persia it was 16% of
profits. In Russia, auction system took Russia to higher profits from 25%
to 7O%é7the later Russian royalty might decrease with the augmentation of
output.

The average term of concession abroad was longer, reached to seventy
years in Persia whose first concession was to D’Arcy Co. In Saudi
Arabia, a sixty-year concession over Al-Hasa province, a total area of
360,000 square miles — one of the largest oil concessions in the world —
was granted to an American company.® in Kuwait, it was the

0= 2009¢G58 laclh (olish suss 5ol dan il L Sl Siac alle deaa ddkl (%2
. 359

53 It was the “old style” or the British Colonial model

%) Dowson ,Op.cit.p18.

%) L'Egypte,(1950),0p.cit.p87.

%% ) The Egyptian share was refined at the Governmental Suez refinery ,whose

capacity was no more than 75.000 tons and was developed to cover 260.000 tons

which represented nearly the governmental share of Gharib production.(

L’Egypte,1950,P87)

®7) Note on the programme and policy of the Government (1920) Op.cit.p23.

% Kayal (2013) Control of Oil Hardback, Routledge.p75.
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participation ®of American oil interests in the exploitation of Kuwait’s
oil without alienating the goodwill of the British government upon whom
Kuwait depended for the security of his sheikhdom against his larger
neighbors. The Kuwait concession was to run for seventy-five years.”

The articles of concessions will always remain as indicator to the power
of the granting country.

The 1913 concession that was held between the Egyptian government and
Anglo Egyptian Oil Co. stipulated 5% of the company profits to be for the
Egyptian Government, besides 100.000 shares of the third quality, the
Egyptian share increased to be 14% of the company profits by 1937. The
Egyptian government’s share (for Sudr Concession) improved in 1948 to
be 15% of the produced oil and the priority for the Egyptian Government
in purchasing 20% of the produced oil with 10% discount for the half of
the purchased amount. Restrictions continued to increase, for the sake of
Egypt, until 1948 when the Egyptian Government prevented the export of
crude oil, hopefully this decision would create Egyptian oil industry, it
was the epoch of Egypt’s independent attitude. Earlier legislation (in
1947) prevented forming of new companies except with 51% Egyptian
partnership, this led to Egyptianizing big number of companies in

Egypt.”

However this independence was of very short age .The economic power
owned by foreign oil companies obliged Independent Egypt *and
independent Nasser to reopen the door of exporting crude oil in 1953.”"

Oil Fields Employees & workers

The Egyptian employees and workers in the oil excavation field were
labors who were brought from the Nile valley because tribesmen refused
to join regular work in the oil fields. They reached 1.480, in comparison
to 127 foreigners were employed in petroleum mining in Egypt.”’In Ras

%9 %) Kuwait Oil Company owned fifty percent and Gulf Oil owned fifty per cent
in1933.
®) H. T. Chisholm, Archibald The First Kuwait Oil Concession Agreement: A
Record of the Negotiations 1911-1934, Psychology Press,1975, p228.
284 Gads alallica jleall jlac2he Al ¢ jal) Ay padl 5 8l liel il 1 Gaa )l 2 (T
2 *) By the end of 1974, the Egyptian government granted contracts to 24
different foreign companies, the concessionaires were American, German,
Brazilian, Japanese and others. The sum of stipulated invested money in
exploration & exploitation for eight years was $531 million. The income of
General Petroleum Corporation of signing this deal was about $66 million.
(Shwadran, Benjamin Middle East Oil, p52)
%) Report on the mineral industry of Egypt, Op.cit. p 11
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Gharib, they enjoyed, both Egyptians and foreigners so high standard of
life that they increased tremendously in numbers, because of high
production of families that worked there. All levels of education were
available for everyone. Technical training department was inaugurated to
teach the workers and their families manufacture of leather and carpets.
Special clubs with swimming pools were established for workers and
another one for officials. A technical school was established to graduate
and train the required staff for the oil industry. 1n 1940s wages were as
follows’

Single Married with one or 2 | Married with more than 2
kids kids
worker LE 175 L.E 185 LE21
Half technician | L.E L.E 195 L.E 22
worker 18.350
Technician worker L.E 38.8 L.E 39.9 L.E 42.75

The 138 companies law of 1947, stipulated (article 5) 75% of the
employees to be Egyptians with their total wages to represent no less than
65% of the paid wages by the company. For the workers, the 138 law
stipulated 90% of the workers to be Egyptians with no less than 80% of
the paid wages by the company for workers.

Cities established on Egypt’s land as result of its oil deposit:
Gemsah

Gemsah was about 300 kms south of Suez city, it was a desert where
excavation works were continuous for oil and sulphur so it was dwelled
mostly by workers of excavation works." It was in digging for sulphur
by Marquise de Bassano that petroleum was discovered at Gemsah, but its
commercial importance had not then been realized, Railway, Kilns, plant,
houses and everything at Gemsah was deserted until 1884, when Nubar
Pasha employed Debay,’® The concession of Debay continued to 1886
and was not renewed, ’” but replaced by Americans who recommended
continuity of prospecting in Gemsah” plus a number of the Red sea
islands (Giftun, Shedwan, Jubal and others) at deeper level the later

105-1040¢ Gl @ yacs )l 2, (™

Lalall Aol ¢ alle N andllciy yadl Dl el Guselilles ey dean (P
272 21994 ¢Sl
’®y Ardagh, Colonel Op.cit.p505
" %) The discovered wells of DeBay were not run off, according to the 1888
report of Colonel Stewart C. G. G, but they needed deeper boring which was
not carried out.
’®) Stewart C. E. Op.cit. p4.
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advice cost the Egyptian Government more fruitless £ 100,000, so the
Government stopped prospecting in July 1888 after the failure American
efforts.”The Egyptian Oil Trust Ltd of London reused this area at the
beginning of the 20th Century. In the spring of 1912, the first tank
steamer left for the Far East with 3000 tons of exported Gemsah oil on
board.®® The production in this area reached its peak in 1914 with about
102.000 tons of petroleum.®* At the end of 1913, 60,000 feet of boring for
oil had been done at Gemsah and elsewhere in Egypt with a resulting
production of 43,541 metric tons, and the whole of this production was
from Gemsah.®?Until the middle of 1914 the whole of the production
came from Gemsah, where the average depth of the producing horizon
was 1,500 feet. In April 1914, prolific gusher was struck; this came in at
the rate of 3,000 tons daily and gave the total of 52,754 tons during the
year. The first production was lost, and that of the 11th day was reddish-
brown emulsion of oil, as result of salty water which invaded Gemsah
wells. Fruitless attempts to exclude this water were done.*® There were
about twenty three productive wells in Gemsah whose product vanished
gradually until 1927 these wells were completely fruitless, Gemsah was
deserted and had no mention in the national census of 1937.%4

Gebel Zeit

This place was known to the ancients as producing oil, the seepages at
Gebel Zeit, were known and exploited by the Romans, who named the
area Mons Petroliferus. The sticky pools of bitumen were used for
domestic lighting and heating and in quarrying and digging for gold.®

A lamp of pottery was found buried in the ruins of an ancient mining
camp, at the dawn of 20th C. in the neighborhood of the goldmines of
Hammamat, midway between Qenah on the Nile and Qusseir. Although
this lamp had lain buried probably 2,000 years, it contained petroleum

¥y Middle East and Asia Reservoir Review: Op.cit. p 23.
272 s aa aeis 3ay e (0
%) L’Egypte Op. cit. p86.
82 ) Report on the mineral industryOp.cit.p9.
83x) Gemsah oil was composed of

%
Light Petroleum spirit 19.54
Heavy Petroleum spirit 7.47
Kerosene 32.43
Residue-fuel oil 39.82

272 sa@la & a5 ) e (84
%) Middle East and Asia Reservoir Review, Op.cit23.
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dried down to the consistency of bitumen, which on being lighted, burned
readily.®

Gebel Zeit converted to a large settlement of many wooden huts that had
been put up to accommodate the workmen brought in 1886 to work at
Gemsah and Gebel Zeit.”®” The later was well prepared, by Governmental
expenditures, to be run as oil exploration and exploitation spot.”®® Its oil
was dark brown and thick, the valuable components thought to be
evaporated and the remaining is this dense residue, so Colonel
Ardagh, ®in 1886, recommended with stopping prospection in Gebel
Zeit, oil which was abundant,” vanished gradually to be at the end of
nineteenth century of small quantities.

Hurghada

Hurghada, where the original name was (Hr- ghada) due to a desert that
was known as Deeshet Hurghada, " but the locals justify the name with
the tree of the Ghrgad which marked the original site if the city.The city is
345 Km south of Suez city, facing, on the Nile, Assyut city. Hurghada
was in two parts; the coastal which was known as the harbor and interior
part, in the desert, known as the company, it was of many dwellings that
were built by the Company for the workers.**The original habitats of this

8 Stewart ,Op.cit.p13.
87 %) There were two large galvanized iron workshops and store sheds, also a
masonry built house, in a part of which, a large ice machine was worked. The
workshop was well supplied with tools of every description necessary for the
contemplated work. A pier has been built out in the harbor of Gebel Zeit, and a
short line of railway laid down, connecting it with the workshop.
88x) Although the harbour at Gebel Zeit was small but it was in good condition.
A hulk is anchored in the harbour, which was used to house convicts who were
employed in making the landing pier, but the convicts have long since been
withdrawn.
89%) Major-General Sir John Charles Ardagh KCMG KCIE CB (1840 —1907),
was an Anglo-Irish officer of the British Army, who served as a military
engineer, surveyor, intelligence officer, and colonial administrator. In 1882, he
was sent to Egypt, where he was occupied almost continuously for the next four
years.
%) D’Anville, M. Mémoire sur L’Egypte ancienne et moderne, suivis d’une
description du Golfe Arabique et de la mer Rouge, Impr. Royale; Paris ,1766,
p228.
91 %) that was facing the islands of Gftoun.

271 e aa aeis ya ) 2ana (%
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city were the Bedouins who worked in fishing and collecting pearls.™
The city was administered by a British governor.®*An Egyptian inspector
was employed to follow up the works of petroleum excavation and special
lodges were prepared for the workers who were in two groups the
advanced and more professional took better lodges while the ordinary
group lived in ambergris.®

In 1907, the Cairo Syndicate Co.”® was the initiator of petroleum
exploration works in Hurghada ,it Obtained coal and oil prospecting
license for Jifatin, Abu Mingarh, Hurghada, Black Hill and Abu Shaar.
Egyptian Oil Trust Co. applied for most of areas held previously by the
Cairo Syndicate (1907-1909), but were only granted both of Jifatin &Abu
Mingarh.’” In 1911, Shell sent geologist Max K. Bauermann on short
exploratory visit in which he discovered the western oil reserves of
Hurghada and recommended drilling there.*® In October 1914 , well No.1
came in at 1,670 feet with an estimated initial flush production of 1,500
tons daily . Genisha was the oldest productive zone in Hurghada.**Other
wells followed in Hurghada by the Anglo- Egyptian Oilfield, Ltd. whose
operations and wells were then the only productive ones although the
outbreak of the WWI. The number of wells in Hurghada from 1914 to
1920s could be the clearest evidence for the latter fact.'®

Wells | Year | Wells | Year | Wells | year
7 1914 | 14 1917 | 11 1920
11 1915 | 12 1918 | 8 1921
7 1916 | 13 1919

Hurghada crude oil’® had been brownish-black in color and contains
10.57% asphalt and 7.73% paraffin wax, and used to be found at 700 feet,

% ) It was in so small size that it was grind ,mixed with Kohl and used as
makeup.
% %) He used to take rounds in the city by a car fixed on a railway.

Al bV el dal¥lomal) Al de susacdana ad) e (¥

A8-17 L=2:2008 sl
%) Eventually, Cairo Syndicate was in part absorbed by Anglo- Egyptian
Oilfields (Engineering and Mining Journal-VVolume 110, 1920, p323.)
") Note on the programme and policy of the Government, Op.cit.p25.
%) Middle East Reservoir Review, Op.cit.
%) Sidky, Abdul Hamid (1931) L’Egypte Economique d’Aujourd’hui, Thése de
doctorat en droit, Université de Poitiers-Faculté de droit, Paris, p22.
1) Report on the Mineral Industry of Egypt (1922) Op. cit. p10.
1%1) components of Hurghada crude oil is
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where 10,000 tons were extracted.!® The percentage of water in
Hurghada’s oil reduces its value because it had to be dehydrated.'®® The
oil production was 200.000 tons in 1932 and declined to 50.143 tons in
1947.1%

Abu Durba

Abu Durba area is 46 km northwest of Tor, South Sinai. According to the
1888 report of Colonel Stewart C. E, Abu Durba was recommended to be
promising oil producer district. Stewart advised Nubar Pasha to undertake
governmental oil prospecting works because, according to Stewart, actual
big amounts of petroleum was to be found there.’®Governmental
Prospecting works were carried out from 1918 to 1923.'%In 1950 the
production was 1000 tons annually with different stakeholders.*”’

Ras Gharib

It was another major discovery of AEO, in 1938. The oil production
stayed mostly under 5,000 pbd before reaching 13,000 bpd in 1939 and
continued to rise during World War 1. Its daily production was about 150
tons.The Governmental decision of 1948 with banning the exports of
crude oil, decreased exploration works there until the 1953 new law.®
Ras Gharib produced 530.458 tons in 1939, increased to be 1.263.860
tons in 1947, which mostly covered the local petroleum needs.

Ouadi Sudr

The discovery was in 1948, when Shell and Socony Vaccuum QOil Co.
partnered this area which achieved high production in proportion to all the

Light Petroleum spirit B.P. below 120° C. 4.85%
Heavy Petroleum spirit B.P. below 120°-150°C.

Petroleum spirit total B.P. below 150° C. 7.73
Kerosene B.P. below 150°-290° C. 14.24
Residue, B.P. above 290° C. 77.21
Water trace
Common salt trace

192 Report on the Mineral Industry of Egypt(1922)Op.cit.,p 10.
103 L’Egypte, Op.cit.p86.
104) |pig
195 Stewart, C.E(1888) Op.cit.p23.
1% Sidky, Abdul Hamid, Op.cit.p22.
97 L’Egypte,Op.cit.,p86.
%) M. S. Vassiliou, Op.cit.p178.
-241 -



Minia Journal of Tourism and Hospitality Research Volume 1, No. 1, June, 2016

Egyptian fields, the well’s depth was about 900 m. %At the close of 1948
Sudr was producing 12,758 barrels a day from six wells.'*°

Conclusion

The history of discovering oil in Egypt clarifies clearly the transition of
powers among the world Great powers of the 19th Century and then the
new born American power which indulged strongly in the oil works of the
Red Sea with the turn of the 19th Century and survived until the present
epoch .Britain was the controller power and main player in Egypt who
defined and chose who should be on the map of extracting Egypt’s oil and
who should disappear by legal means to avoid any criticism, but this was
not enough for the British people who in 1914,as the Times published,
blamed the British Government for not being more existed in the
Egyptian oil field.

“any such oilfields shall be properly developed and worked, and not
simply left as “reserves” for the future”.**'The latter was constant British
attitude concerning the Egyptians and their oilfield “there will necessarily
be a transition period before that Egypt could be left to itself."”

As result of being every ministry actually controlled by British
counsellor, Egyptian Public money was excluded away from oil
exploration works in Egypt. In 1921, Dowson, undersecretary of State for
finance, reported concerning the petroleum affairs in Egypt” Public
money should not be risked on enterprises of so uncertain character. It
was opinion of the foreign partner who shared the Egyptians the
management of their country under the British Occupation.

Britain, undercover, kept drawing all the lines that Egyptians should
follow.However, the French 2 was prevented from developing their
existence in this field in Egypt. The suit of De Bassano which lasted
about two decades in the Mixed Court and finally ended with the French
loss to ascertain that the British Upper hand exist even in the Mixed
Court’s decisions.

') The Oil and Gas Journal VVol. 52 No. 31, 1953.
1) World 0il(1949)Vol. 129, Gulf Publishing Company,p 424
") Richard W. Cottam (1977)Foreign Policy Motivation: A General Theory
and a Case Study, University of Pittsburgh Press,p256
112 %) The French were the earlier, even by accident, discoverer of oil on Egypt’s
land and of the first detectives of Gebel Zeit‘s oil in their fabulous product
“Description de L’Egypte” in which they described the Mountain of oil, as a
source of oil, at its foot.
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The case of Shell Co. may prove that the oil concessions in Egypt was
under the British and not the Egyptian control.**Although the Egyptian
legislator was freed to issue restrictive regulations that spoiled the profits
of foreign companies in Egypt petroleum field, but the foreign Upper
hand continued to control the oil field in Egypt.

Governments were personified in oil companies, in the early 1913, the
British Government purchased secretly a majority share ownership of
Anglo-Persian Qil Co., thus oil moved to be of high strategic interest for
Britain.*** "° It was the WWI when the British navy moved from using
coal to oil as a fuel. Most of the oil companies in Egypt, at the first half of
twentieth century, were either British or American but the majority was
for the British.”® However the British imperial power could not defeat
the national patriot growing power that pushed the Egyptian governments
especially after 1936 to secure more profits and authorities in the oil
concessions for the sake of the Egyptians. Egyptian government, after the
WWII, endeavored to secure the extension of Saudi oil pipe line that was
suggested by the American company to export the Saudi oil through a
Mediterranean Sea port, through Egypt’s land and Saba Pasha
Habashi(Minister of Commerce) applied memorandum to suggest the
passing of this oil pipeline through Egypt but eventually Lebanon wined
the game and the Saudi oil was decided to be exported through Lebanese

'3 %) In 1913 the British administration in Cairo accused Shell Co. of trying to
restrict the development of Egypt’s oilfields. Shell aimed, in the British opinion,
at establishing “a virtual monopoly” and control oil production. (Mitchell,
Timothy Carbon Democracy: Political power in the Age of Oil, Verso
Books,2011, p49).
14y Engdahl, William, (1993)A Century of War: Anglo-American Oil Politics
and the New World Order,p43.
15%) The British government, through the insistence of Winston Churchill,
bought 51% of Anglo-Persian for two million pounds, stipulating that the
company must always remain an independent British concern and that every
director must be a British subject.(The World Plutocracy, Part I: Oil Rulers)(
http://www.hermes-press.com/oilrulersl.htm).
%) In 1920s the main oil concessionaires in Egypt were A.F. Tunstall, D’ Arcy
Exploration Company, Limited (owned by a millionaire London
socialite)Whitehall Petroleum Corporation, Limited(owned mainly by British Sir
Weetman Pearson)British Sinai Petroleum Co. Limited-Gemsah Oil Reefs,
Limited-Blattner & Co.(American Company) -Anglo-Egyptian Oil Field
Limited(a joint-venture between BP and Shell)-Q.S.P Syndicate, Limited-
Oilfields of Egypt, Limited-Jubal Syndicate-Suez Oil Co.(1915),Limited and Sir
C.J. Cory, Bart(British).
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Syda port. 10% of the Lebanese government income in 1950s was result
of this pipeline.

Political interests had the biggest consideration in forming oil
concessions; During the WWII both of the Rockfeller’s companies (the
Standard Oil group) and Pitsburgh Mellon family’s Gulf Oil, had secured
oil concessions in the Middle East. Partly through the clever diplomacy of
President Roosevelt, opposite to Britain’s Winston Churchill, Saudia
Arabia slipped from the British grip during the war, Saudi King Abdul
Aziz gained an unprecedented Lend-Lease agreement in 1943 from
Roosevelt, a gesture to ensure Saudi good will to American oil interests
after the war.™’ Egyptianzing the oil industry attitude that was adopted by
the governments in Egypt was not required or preferred by the world
powers, the latter fact obliged the next Revolutionary power in Egypt of
1952 to relinquish and welcome the foreign control over the oil in Egypt.
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The purpose of this study is to investigate the impact of waiting time on
customers' satisfaction in order to define the factors of critical waiting
time to achieve customers' satisfaction. The study's objectives are the
definition of the causes of the prolonged waiting time, the correlation of
the service waiting-time to customers' satisfaction, the definition of the
critical waiting time, the assessment of the optimal operation time
standards for sequence of service and the assessment of the effective
waiting-time management techniques.

Concerning research methods, the data for this research gathered
primarily from a field study carried out at fine dining restaurants of five-
star hotels in Cairo. According to its aim, the methodology includes four
steps. The first step was to gather operation time standards manual from
the leading hotels of the world (LHW) and the best performing hotels in
Cairo (Four Seasons Hotel) according to the customer's opinion. These
standards are considered a benchmark for the entire hotels investigated in
this study. The second step was to gather the data from the customers of
fine dining restaurant at five-star hotels in Cairo through survey
instrument. In addition, the third step was to investigate the relationship
between the waitingtime and the customers' satisfaction. Finally, the
fourth step was to explore the effective waiting time management
techniques. About 1000 surveys were distributed to the customers of five-
star hotels in Cairo during December 2009 until March 2010 over a
period of four months.

Despite its contributions, this study has some limitations that should be
considered. One of the limitations of this study is related to the small sample
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size, which may have reduced the versatility of the study result. Another
limitation is that customers' expectations are firm-specific and environment-
specific. Thus, this study may not be generalized for different restaurant
setting. For example, fast food restaurant. Future study is needed for other food
service sectors, i.e., fast food restaurant or casual restaurant.

The study concluded that there is a high significant effect of actual waiting
time on customer satisfaction at 0.05 levels, this means that the waiting time is
one of the determinants of customer' satisfaction. The effect of the expected
waiting time is more than that of the actual waiting time on customer
satisfaction, this means that the expected waiting time is an important and a
stronger determinant of the customer' satisfaction than the actual waiting time.
Consequently, the managers should focus on the expected waiting time more
than actual waiting time on managing the length of waiting time in order to
achieve customer satisfaction.

There is a medium negative relationship between actual waiting time and
customer satisfaction at 0.01 levels, consequently, the longer a customer waits,
the more dissatisfied he or she becomes with the service. Moreover, the
customers have tolerance for the service delay.The study results disagreed with
the WTS = EWT-AWT formula (waiting time satisfaction = expected waiting
time - actual waiting time).

The researcher relied on previous studies and field study methods for the
design of the CWTS model. According to previous studies method, the
researcher proposed CWTS model, then he tested the model by a field study
which stated that the level of waiting tolerance affects the level of waiting time
satisfaction. The study proved that the level of customer's waiting time
satisfaction is affected negatively only when the waiting time is more than
adequate waiting expectation. The researcher designed a model (CWTS model:
Customer's Waiting-Time Satisfaction) to measure the customer's satisfaction
with waiting time during the waiting process. This model designed in forms of
mathematical and diagrammatical, the mathematical formula stated that:

WTSD = (EWT-AWT) + (AWE-DWE)

As waiting time satisfaction/dissatisfaction = (expected waiting time — actual
waiting time) + (adequate waiting expectation — desired waiting expectation).
If the WTSD value is positive (+) or (0), this leads to the waiting-time
satisfaction (WTS) and if the WTSD value is negative this leads to the waiting-
time dissatisfaction (WTD). In other words, if the result value is positive, this
means that the customer is satisfied and the service is fast by the result value.
In addition, the manager saves the result value in minutes for the customer. If
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the result value is negative, this means that the customer is dissatisfied and the
service is delayed by the result value. In addition, if the result value is zero, this
means that the gap between the expected waiting-time and the actual waiting-
time (EAD) is equals with the amount of time in which the customers are
willing to accept waiting time (CZWT).

Service manager could apply the CWTS model, this need to define the
expected waiting time, actual waiting time, minimum acceptable waiting time,
maximum acceptable waiting time and the customer's zone of wait tolerance.
If the gap between expected waiting time and actual waiting time is negative
and more than the customer's zone of wait tolerance, manager should
decreases the actual waiting time by the discrepancy between the expected and
actual waiting gap and the customer’s zone of wait tolerance. Consequently,
waiting time reduction = the gap between expected waiting time and actual
waiting time — the customer's zone of wait tolerance .In addition to the CWTS
model, the researcher designed the WCR model to define the waiting
customer's reaction toward the length of waiting time during waiting process.
Service managers could use the WCR model and have to try to keep waiting
time below customers expected waiting time at least or in the customer's zone
of wait tolerance, or under the critical waiting time at most to satisfy
customers. Finally, the service managers need to look for ways to minimize the
impact of waiting time on their customers.

The results reflected a numbers of recommendations could be suggested for
managing waiting time effectively. These recommendations are summarized
as follows:-

1. Service manager could apply CWTS model in order to manage waiting
time effectively. If the gap between expected waiting time and actual
waiting time is negative and more than the customer's zone of wait
tolerance, manager should decreases the actual waiting time by the
discrepancy between expected/actual discrepancy and customer’s zone of
wait tolerance. Consequently, waiting time reduction = the gap between
expected waiting time and actual waiting time — the customer's zone of
wait tolerance.

2. Keeping waiting time in range of customer’ expected waiting time or in
customer's zone of wait tolerance, or under the critical waiting time to
satisfy customers.

3. Using WCR model to define the waiting customer's reaction toward the
length of waiting time during waiting process.

4. Assessment of the optimal waiting time standards to present the desired
service for the customers.
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~

Provision of the suitable facilities in waiting area and offer of the suitable
compensation for the waiting customers might make them occupied,
entertained, comforted and not anxious.

Defining the average number of customers on the tables to provide the
tables that suits this number in order to make the best use of the available
capacity.

Encouraging customers to have a book their meals.

Focusing on the expected waiting time more than actual waiting time on
managing the length of waiting time in order to achieve customer
satisfaction during pre-process waiting.

Looking for ways to minimize the impact of waiting time on customers,
such as:

Making the customers occupied during waiting time;

Try to make customers not to wait long time through pre-process waiting
stage;

Entertaining customers to prevent anxiety during waiting

Informing the customers the amount and the reason of time they should
waited for service;

Applying the "First-Come, First-Serve" (FCFS) rule;

Making the waiting area comfortable for waited customers; and

Keeping customers from feeling that they are being ignored or are not
important.

This study presented some scientific contributions that help in measuring
waiting time satisfaction and managing waiting time effectively. The overall
results of this study contribute to the existing knowledge pertaining to the
waiting time management and customer' waiting time satisfaction.

1.

2.

~w

Designing the CWTS model that measures the level of customer's waiting-

time satisfaction during the waiting process.

Designing the WCR model that defines the waiting customer's reaction

during waiting process.

Assessing the critical waiting time

Suggesting the effective waiting time management techniques.

Presenting the optimal operation time standards in order to set a sequence

for service stages.

Correlating the waiting-time to the customer' satisfaction.

Offering some suggestions for service managers on effective management

of waiting time in order to achieve customer satisfaction during the waiting

process.

This study can help in understanding the impact of different variables

(gender, reservation, satisfaction level, and psychological reaction, reaction
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towards long waiting, return and recommendation frequency) on waiting
time.

9. Defining the causes of the prolonged waiting-time during the pre-process
waiting stage.
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Alaa eldin Osama Abd ellatif

English Abstract

The Impact of Tourism Investment Strategy on the Tourism
Movement in Egypt

(Applying on Al Ain Alsokhnna)

Alaa eldin Osama Abd ellatif

Tourism is regarded as the most important industry in the future and the
main source of national income. Therefore it is considered an essential
factor for the progress of Egypt and its development in this century. As
AlAin AlSokhnna has many potentials and tourist uniqueness that enable
it to compete other towns to attract tourists.These chacteristics and
potentials represent the most important tourism investment domain in any
sector related to tourism industry, which is expected to be embodied in
economic, social, cultural and environmental benefits, for the benefit of
the local community. Hence the theme of " the impact of tourism
investment strategy on increasing the tourist movement in Egypt, and
applying it on AlAin AlSokhnna as a study core. This research aims to
shed light on AlAin AlSokhnna area of tourism as a Tourist destination to
encourage tourism investment in the region, and the most prominent
obstacles that hinder the increase of the tourism investment flow towards
it. Findings show that AlAin AlSokhna area has several ingredients and
factors for tourist attractions available which encourage investors to
make tourism investments there. The Research recommendations are:
Supporting and assisting investors by providing them with information
about the climate and environment of the tourism sector, and conducting
studies about the investment opportunities available for them

Key words: Strategy, Tourism Investment, tourism movement, Al Ain Alsokhnna.
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Evaluate tourism information systems in the Egyptian Tourist
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Abstract

The world care about tourism industry and it is become a factor affecting
the economies of the countries and the world , where statistics 2014 show
that the tourism industry is one of the pillars of the Egyptian economy as
it contributes 11.3% of the total national income and provide 19.3 % of
the total foreign currency and huge jobs ratio where the proportion
workers in the tourism sector, 12.6 % of the total labor force in Egypt , as
statistics indicate that the total number of tourists visiting Egypt reached
about 8.9 million tourists during the period from January to November
2015 compared with 9.1 million tourists during the same period of 2014,
a decline of 2.3% ,And reached the number of tourist nights about 81.7
million nights compared to 90.1 million nights in the same period of
2014, a decline of 9.3% revenues amounted to 6 billion US dollars , so
Egypt focused on the development of its tourism industry , focused on
revitalization and support equipment and capabilities to ensure its
success , and elements to ensure the success of the tourism industry to
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provide tourism information and modern systems. So we cannot overlook
the role to be played by the tourism information systems in developing the
performance of the official tourism organization same as Egyptian
Tourist Authority ( ETA ), it has become clear in today's world that it is
possible to think of any development of urban , economic , social or
cultural , without attention center interested in information systems and
resources issues. This research aims to study is evaluate the tourism
information systems in the Egyptian tourist Authority for revitalization of
tourism through the study of the concepts of tourism information systems
as an entry point to achieve administrative and development to develop
and identify the problems and obstacles to implementation, in order to
reach results help to develop recommendations contribute to the
development and improvement of performance.

Keywords: information systems — Tourism promotion - administrative
development — tourism organization.
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English Abstract

Mosque of Sidi Khamees in the village of Sahil al-Jawaber
in Menoufia (1327 H./1909 A.D.)

This research seeks to publish for the first time a study for the Mosque of
Sidi Khamees in the village of Sahil al-Jawaber in Menoufia, which has
an archaeological, historical and religious significance. The research
begins with a theoretical study highlights the location, the founder and
history of the mosque, then the research provides a descriptive and
analytic study for the plan of the mosque with its architectural and artistic
elements. In addition, the research provides a tourist study including some
suggestions that will help in the revival of the mosque and its tourist
development. Finally, the results of the research proved the
archaeological, historical and religious importance of the mosque.

Keywords: Sidi Khamees - Sahil al-Jawaber - the architectural
description - the analytic study - the tourist study
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